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Because Aniline dyes are so perfectly trans- 
ener ASCOT CALF must be tanned only 
rom the choicest, most perfectly grained, 
young calfskins. The Aniline process does 
not cloud or cover up the beauty of natural 
grains. ..it enriches them with delicate 
color-tones as mellow as a shaft of light 
through a stained-glass window. 


The high, clear, aniline finish of ASCOT 
CALF reveals and preserves nature's unique 
artistry to create the custom look in leather. 
Rich, supple and enduring, it is the choice 
of such skilled shoemakers as Howard & 
‘Foster, for over sixty years makers of fine 
Shoes by , : shoes for men. 

oe 


Howano & Foster AMERICAN HIDE and LEATHER COMPANY 


Brockton, Mass. Boston, Massachusetts 
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Cclonial 


PATENT 


Like so many leading makers 
of quality children’s shoes, the Ideal 
Shoe Manufacturing Company of 
Milwaukee, Wisconsin chooses fine 
Colonial patent leather for its 
Classmates. The model shown is 
In Stock, sizes 6'/2 to 3, A, B, C, 
and D widths. 


COLONIAL TANNING COMPANY, INC 


BOSTON 11, MASSACHUSETTS 
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Coming 


Events 





Nov. 29-Dec. 3, 1953—Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Jan, 31-Feb. 3, 1954 — 40th Anniversary 
Mid-Atlantic Shoe Show, sponsored by 
Middle Atlantic Shoe Travelers, Manufac- 
turers and Wholesalers. Benjamin Frank- 
lin, Philadelphia, Pa. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


February 27-March 2, 1954—Allied Shoe 
Products and Style Exhibit for Fall and 
Winter 1954. Hotel Belmont Plaza, New 
York City. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 25-28, 1954—St. Louis Shoe Show. 
sponsored by St. Louis Shoe Manufacturers 
Association, Leading St. Louis hotels, 


May 10-11, 1954—Annual Spring Meet- 
ing of National Hide Association. Sheraton- 
Cadillac Hotel, Detroit, Mich. 

May 13-14, 1954—Annual Spring Meet. 


ing of Tanners’ Council of America. Bed. 
ford Springs Hotel, Bedford, Pa. 
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June 7-10, 


Bedford Springs Hotel, Bedford, Pa. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 


ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 24-27, 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions. Palmer House and other Chicago 
hotels. 


Oct. 28-30. 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Cover Photo: Reprinted en permission of 
‘Footwear News,’’ May 8, 1953, Copyright 
1953, FAIRCHILD NE Ws SERVICE 
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1954—Annual Convention, 
American Leather Chemists Association. 


1954—-National Shoe Fair. 
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NO AUC NOR “ands” ABOUT THESE BUTTS .. 


UCH ts tne 








For gleaming, durable beauty in leathers for shoes, watch 
straps, belts, and wallets, use Huch’s Genuine Shell Cordo- 
van, the acknowledged thoroughbred of leathers, made to 


make your products preferred. 


THE 
HUCH 
LEATHER COMPANY 


TANNERY AND MAIN OFFICE 
1525 West Homer Street, Chicago 22, Ill. 


KAYE & BARNES 
BOSTON, MASS. 
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Your shoes deserve the very best binding—Rotary Binding— 
a binding that helps hold the top-lines of the shoe exactly as the 
designer wants them. Rotary Coated Binding comes in all 

colors, in all grades, including 


Ketay BINDINGS Nylon and Elasticized, meets all 


climatic conditions and will not 







aum the machine. 


Rotary machines, second item in the Rotary complete Binding 

service, include the superior Rotary French Cord machine and 

the Rotary Electric-point Heating 

Kolar MACHINES Unit. Recognized as standard in 

the trade, these machines are care- 

fully designed to make French cording easier for the operator 
and thereby produce better and faster work. 


A staff of experienced binding experts make Rotary Service 

N complete. You will find capable and willing Rotary men in all 

leading shoe manufacturing cen- 

Kolary SERVICE ters. They not only service Rotary 

machines, but often help solve 

difficult binding problems of Rotary customers. There are no 
costly production delays when you use the Rotary way. 


Agents for Shawsheen Shoe Tapes 


E BINDING SERVICE — 
Kolin MACHINE COMPANY, INC. 


LYNN, MASS. 
1408 LOCUST ST., ST. LOUIS, MISSOURI 
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Aj SORT of crawling psychosis has 
begun to envelop the minds of many 
businessmen. This psychosis stems 
from the economic myth that the 
prosperity of a nation rides on the 
crest of high government spending. 
When the government slashes spend- 
ing, the economy is slashed with it, 
and the business outlook becomes 
proportionately more pessimistic. 
his psychosis is founded on one 
of the grossest delusions ever im- 
osed on the public mind. Yet, it 
baa had particular effect upon the 
shoe and leather industry because it 
is an especially “sensitive” industry 
as a result of working with an in- 
tangible factor called fashion. 

A good hard look at the reasoning 
and facts behind this psychosis ex- 
plodes it as the myth it really is. 

Now, if you have government 
spending at the high rate of $75 bil- 
lions a year, that money comes from 
the public purse in the form of taxes. 
Suddenly the government cuts its 
spending to $50 billions. Automati- 
cally the public and businessmen 
moan the “loss” of $25 billions that 
will result in lower production, lower 
sales, fewer jobs, reduced income, 
etc, 

Superficial Reaction 


That quick, superficial reaction 
starts the vicious swirl that evolves 
into undue pessimism and caution. 
This becomes what we have called a 

ychosis—an unwarranted and un- 
boalthy state of mind. 

But let’s look again at that “lost” 
$25 billions. That money came orig- 
inally from the public purse in the 
form of taxes. Thus, if the money is 
unspent by the government, and 
hence unneeded, that $25 billions is 
returned to the public purse in the 
form of redu taxes. In short, 
there is no actual loss. Instead of 
the government having the $25 bil- 
lions to spend, the public now has it. 
There is no disappearance of the 


Is government spending the answer to prosperity? 


Many businessmen think it is. But the facts show 


that an economy so founded is actually 


A MYTHICAL Prosperity 


money. Only a shift from one pocket 
to another. 

Just to prove the distortion of cur- 
rent thinking regarding reduced gov- 
ernment spending, let’s take a couple 
of illustrations. In fiscal 1944-45 the 
government was spending around 
$90 billions. One year later this was 
slashed to $60 billions. And still an- 
other year later it was again severly 
slashed to $39 billions in fiscal 1946- 
47. Thus in two short years gov- 
ernment spending plummeted from 
$98 billions to $39 billions, a plunge 
of nearly $60 billions. 

Now, if our present thinking that 
government spending is the key to 
prosperity held any water, we should 
have been plunged into a depression 
that would have matched that of the 
Thirties. 

The Real Story 


But what actually happened? Pro- 
duction, employment, incomes, sales, 
consumer buying—the entire econ- 
omy—shot upward. Consecutively, 
in almost every year that followed 
right up to the present, new marks 
were set for gross national product, 
wages, incomes, sales, production, 
employment, etc. The myth that 
government spending determines a 
nation’s prosperity was completely 
smashed. Instead was established a 
new high plateau of national econ- 
omy and prosperity. 

And based on what? Almost 
wholly upon purchases stemming 
from consumer wants and needs. 

We now face a similar situation 
wherein the government plans to cut 
its spending substantially. And _ be- 
cause of it we again see a return of 
the same psychosis that was preva- 
lent among many when the war ended 
and predictions from otherwise re- 
sponsible persons were rife regard- 
ing impending unemployment. _re- 
duced sales, plummeting production, 
etc. 

We again see a modified version 


LEATHER and SHOES 


of that thinking simply because the 
government plans to cut its spend- 
ing. And, most important of all, the 
failure to see instead the period 
ahead as an era of enormous oppor- 
tunity——-an opportunity greater than 
existed before as a result of reduced 
government spending. 


Our Opportunity 


The shoe and leather industry par- 
ticularly holds this opportunity in its 
grip, if only it will recognize the 
strength of its position under these 
circumstances. It is generally granted 
that the durable goods industries 
have temporarily passed their peak 
and are due for a period of “read- 
justment.” Most of the government 
spending for defense purposes has 
been for heavy military items. There- 
fore, the loss of such spending will 
more directly affect producers of 
such goods. 

However, back to our basic premise: 
that reduction in government spend- 
ing is compensated by an increase in 
consumer income, so that there is 
little or no change in the total spend- 
able amount. 

Thus the opportunity for our own 
industry, as with all soft goods in- 
dustries, is obvious. With more con- 
sumer money available to spend, and 
with soft goods an enlarging target 
for consumer spending as durable 
goods spending declines, the chal- 
lenge and opportunity for our own 
industry is to attract more of that 
enlarged consumer money into foot- 
wear. 

The pessimist sees a difficulty in 
every opportunity, while the optimist 
sees an opportunity in every dif_i- 
culty. We believe that the forth- 
coming shift in spending holds real 
incentive for our industry to take the 
optimistic view. 

siseabneetinaenmsntasinenes 


Reprints at nominal costs: Up to 100, 10¢ 
each; 200-500, 5c each; 1000-3000, 2\%c each; 
5000 or over, 1'4c each. 
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For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. ‘“‘Beckwith’’ means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 





WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Lrd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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TEN MINUTES SPENT HERE 





» ROOM 1264 
NEW YORKER 
HOTEL 


WHEN YOU ATTEND 


POPULAR PRICE SHOE SHOW 


WILL PAY YOU DIVIDENDS‘ 








@ You'll see Respro's complete line of smart-looking, 
long-wearing fabricated linings and reinforcing materials, 






















What, you'll soo Why you should aoe 


The original, non-woven, non-fray cotton base reinforcing 


TUFSTA® material. Gives added strength wherever a pattern has a 
= spot. Far superior to paper imitations. Easy to work 
with. 


Perhaps you'll 


vestions to 


have a TUFSTA Adds plumpness to lighter leathers. Gives right body for 
Here's © et fon’t shrink — prevents wrinkling when lasts are 
ask us. DOUBLER pulled. Water resistant, yet it “breathes”. 


check list yo 


want to Par . y P 
may Our finest Socklining and Heel Pad material. Combines 


rst! RESPROID® famous Tufsta base with abrasion and _ crack-resisting 
Vinyl surface. Rapidly taking place of pyroxylin-coated 
1000 materials because it costs so little more, yet cuts returns 
way down. No cloth weave to show — edges can’t fray. 


1 
glance over fi 


® 
RESPROID Our best Vamp and Quarterlining material. Fabric base 
1235 especially treated with rubber and coated with Vinyl. 
and 1300 Won't fray — resists peeling, cracking, wear. 


Popular price Vamp and Quarterlining material with good 
DURAKALF® resistance to wear. edb and wears like real leather. 


nares I li d Heel Pad and Socklini 
RESKRAF® and ow cost pyroxylin coate eel Pad and Socklining 


. materials that are still popular for low price shoes. 
TUFLEX 








Send for FREE Samples! 
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Co-Managers 


PPSSA 








DAVID HERRMANN 





MAXWELL FIELD 


Co-Chairmen 
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EDWARD ATKINS 
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Delayed buying action should meet turnabout at New York Show 


Tue anticipated 6,000 buyers and 
retailers who will attend the Popular 
Price Shoe Show in New York dur- 
ing the four-day period, Nov. 29 to 
Dec. 3, are expected to be very close 
to real buying action. 

Delayed spring shoe buying to 
date has been attributed chiefly to the 
late 1954 Easter (April 18—the latest 
Easter since 1945). Many retailers 
have figured that this late Easter date 
permits them several more weeks ex- 
tension before deadline in spring 
buying. Others, however, have rea- 
soned it differently: the late Easter 
permitting a longer retail selling pe- 
riod, and hence the need to fill in- 


ventories in preparation for this 
longer selling period. 
Nevertheless, it appears pretty 


much agreed that actual buying dead- 
lines are pretty close if spring de- 
liveries are to be assured of being on 
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time. Hence the expectation of whole- 
some buying activity at the Popular 
Price Show. 

The PPSSA, nation’s second larg- 
est shoe show, will have some 600 
shoe manufacturers exhibiting over 
450 branded lines in approximately 
1000 sample rooms. The Show, un- 
der the joint sponsorship of the Na- 
tional Association of Shoe Chain 
Stores and the New England Shoe & 
Leather Association, is being held at 
the hotels New Yorker and McAlpin. 

Two shoe fashion showings will 
take place in the Grand Ballroom of 
the New Yorker—one on Sunday, 
the other on Monday, at 4 P.M. The 
“Pederama” technique, pioneered by 
the PPSSA last May. will be used. 
This consists of a 40-foot spread of 
five panoramic screens on which full 
color projection of apparel and shoe 
styles is made, thus giving detailed 
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visibility to all portions of the audi- 
ence. Tickets are available to re- 
tailers upon registering at the PPSSA 
desks in the two show hotels. 

The Fashion Show Committee is 
under the joint sponsorship of I. M. 
Kay (Berland Shoe Stores, Inc.) and 
Saul L. Katz (Hubbard Shoe Co.) 
The Fashion Show will run about 40 
minutes, will present men’s, women’s 
and juvenile styles. 

Chairman of the Women’s Dress 
Shoe Committee is Samuel Intrater, 
The Berland Shoe Stores. Sylvan 
Bane of Miles Shoes heads the Wom- 
en’s Casual Committee, and Saul L. 
Katz of Hubbard Shoe Co. the Wom- 
en’s Sports group. William Wad- 
dell of Sears, Roebuck & Co., is chair- 
man of the Juvenile Committee, while 
M. H. Reese of A. S. Beck heads the 
Men’s style group. 

(Concluded on Page 66) 




















SHOE FABRICS FOR SPRING-SUMMER °54 


| N a survey of shoe fabrics houses, 
aimed at obtaining a consensus of 
which shoe fabrics will lead for next 
spring and summer, spokesmen of 
the various companies differ greatly 
in their opinions. 

The controversy comes between 
strawcloths, nylon mesh and linen. 

First of all, up to now there has 
been considerable ballyhooing about 
strawcloths, and seemingly everyone 
in the shoe field wants to talk of 
nothing but. 

However, it appears that although 
everyone pays lip service to straw- 
cloths, a few leading spokesmen have 
their doubts about it. 

Most shoe fabrics suppliers report 
that they are doing considerable 
sampling on various strawcloth pat- 
terns and weaves, in a variety of 
colors and color combinations. How- 
ever, several report that to date there 
is absolutely no reason for them to 
suspect or predict that this fabric 
will be anything but a novelty item 
for next summer. 

They agree that there will be straw- 
cloth shoes made and shown. How- 
ever, volume-wise and yardage-wise, 
present indications do not point to 
a tremendous season for this fabric, 
especially approaching an amount 
which would be indicated by all the 
talk about the fabric. 





Coupled with the verbal faith in 
strawcloths went a thumb’s-down atti- 
tude toward mesh and linen, again 
verbally. However, at the Chicago 
show, if any positive trend was estab- 
lished it seemed to be a reaffirmation 
of faith in nylon mesh and in linen. 

So at this writing, the future of 
nylon mesh in women’s shoes is still 
in a doubtful stage. There is one 
thing certain, however, and that is 
that even though nylon mesh in wom- 
en’s shoes will not reach the yardage 
and pairage volumes it enjoyed this 
past year, it will be better than most 
have been expecting. 

In men’s shoes, nylon mesh is 
expected to reach the levels of last 
year, and possibly do better. Espe- 
cially important here are the new 
two-tone meshes with their tweedy 
effects. In many cases, these can be 
used with either side of the fabric 
out, giving two distinctly different 
patterns. 

In juvenile shoes, nylon mesh is 
expected to be way ahead of last year. 
Children’s shoe manufacturers trailed 
the field in jumping on the nylon 
mesh bandwagon, but now have 
caught up. 

As for the imported Irish linens, 
fabrics men feel that there will always 
be a demand for these, because 


women have come to like them and 
want them. 

Nylon mesh prices are somewhat 
softer than they were last year. 
Reasons for this are that the demand 
was smaller, or as some fabrics men 
put it, the demand is still there but 
it’s coming later, and that nylon 
mesh prices last year were too high 
anyway, so that a softening of the 
market was necessary and logical. 


Another interesting point in the 
strawcloth controversy was brought 
out. Some say that when strawcloths 
were introduced last year by a few 
New York manufacturers, a false 
demand was created which fooled 
many people. 

It seems that some one got the idea 
to use strawcloth in shoes. Then 
attempts were made to obtain some 
of the fabrics for a run of about 
1,000 pairs of shoes for a special 
promotion. 

Since fabrics houses were not pre- 
pared to meet even this small demand, 
requests circulated throughout the 
shoe fabrics field for the material 
thereby creating a demand in many 
places which would have not occurred 
had only one supplier had any of the 
fabric on hand. 

Shantungs still hold the small posi- 
tion in summer shoe fabrics that they 





Pictured are eight swatches of new Spring-Summer fabrics (photo 
is 1/3 reduction of patterns). |. International's strawcloth pattern 
No. 1200 with 36 filaments to each thread. 2. A. S. Burg's two-tone 
nylon mesh style No. 1421 (this is right side of weave). 3. A. S 
Burg's nylon mesh "Casino" pattern. 4. A. 


S. Burg’s nylon mesh 


able in all colors. 


» bb oD 


"Rose" pattern. 5. Bay State's qlitter on lace, dyeable and avail- 
6. A. S. Burg's dyeable “Shan” strawcloth. 
7. International's two-tone strawcloth No. 1210 with 72 filaments to 
each thread. 8. A. S. Burg's two-tone nylon mesh, reverse side of 
number two described above. ' 
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Cush-n-fit SPONGE 


The Davidson Rubber Company, incorporated in 1857, has supplied the shoe industry with 
quality sponge sheets and pads for over twenty years. You'll find 


Cush-n-fit quality sponge built into your line will bring prestige and consumer satisfaction because of 
its two outstanding plus values — extra durability and extra comfort. 


WRITE TODAY FOR OUR NEW CATALOG 


illustrating our complete line of Cush-n-fit sponge sheets and pads 


DAVIDSON RUBBER CO. BOSTON 29, MASS. 
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High And Open for Spring-Summer °54 


A sextet of exclusive designs from two 
leading New York designers typifies 
newest styling details for next spring 
and summer. Very open shoes, featur- 
ing the barest minimum of upper; light 
and wo T-straps riding high on the 
instep; halter straps, and the use of 
straw cloth and dainty trims — these 
are all factors in coming shoe fashions. 


A. A trio of thin straps caught 
by a studded piece form vamp, 
while a curving strap over instep, 
caught at outside with another 
studded piece, forms high, light 
line. Note square toe. 


B. The least possible amount of 
shoe with interesting quarter treat- 
ment. Ankle strap meets hee! seat 
at back center and is held on to 
foot with thin quarter strap. Vamp 
straps meet at slotted oval piece 
on vamp. 


C. Variation of the T-strap in a 
light, high-riding model. Narrow 
quarter strap. Wide toe opening 
on square toe last. Smart detail- 
ing with T-strap forming point 
over center of toes. 
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D. Pretty lacing outlining tiny 
perforations and sweeping off to 
one side in this asymmetric pat- 
tern. Pert bow at side adds deli- 
cacy to this halter pattern. 


E. Straw cloth forms the vamp of 
this shoe, with leather stripping in 
overlay forming diamond pattern 
on vamp, centered with smaller 
diamond leather overlay. Leather 
strip forms T-strap for high riding 
effect and narrow quarter strap. 


F. A new note with diamond- 
shaped puffs on vamp accented 
by triangular-shaped cutouts. Low 
dipping sides, emerging into wide- 
open sling in back. Puffs are out- 
lined with stitching. 
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es and manufacturing skills acquired through 94 years 
of operation have made it possible for The Randall Company to 
develop an outstanding line of leatherworking machinery. 


Today this Company enjoys an enviable reputation for special- 
ization and advanced design in all types of machines used by 
manufacturers of leather, felt, 
cork and foam rubber products. 


Write for full information on this sensational 
PRECISION BAND-KNIFE SPLITTER 
incorporating many new and exclusive features 
for splitting leather and other materials with 
speed and accuracy never before possible. 


Shown here with standard two-speed feed roll drive. 
Can be furnished with variable speed feed roll drive 
to meet certain production requirements. 


tara COMPANY 


. LEATHER WORKING MACHINERY D/V/S/ON 


Manufacturers of Leatherworking Machinery since 1858 


3000 Spring Grove Ave.. Cincinnati, Ohio 
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PPSSA Spring Style Report: 


Women’s Dress SHOES 


Tue shape is the big story for 1954. 
In shoes, the slender, narrow look .. . 
on slim, tapered heels (no matter 
what the height) and on dainty toes 
. . . giving the effect of fragile fem- 
ininity, is necessary to balance the 
apparel silhouette. 

eels are so varied that a whole 
new vocabulary is required to de- 
scribe them: Pinpoint, Needle, Sti- 
letto, Illusion, Built-Up, Pyramid, 
Keg, uare-Back, Faceted, Kitty- 
Korner, Barrel, Round, Pancake and 
Bystander are but a few. 

Low heels vie with high heels for 
the center of the fashion limelight. 
Styles in mid-heels are as numerous 
and varied as in high heels, and a 
new concept is growing as to the 
customer potential in this group. 

The Pump, audaciously shelled, is 
the No. 1 silhouette. But, not the 

lain pump; 1954’s pump is beauti- 
fully trimmed and lavishly patterned. 
It is sparked with accents of color, 
appliques, nailheads, embroidery, 
beads and cut-outs . . . all with 
enough excitement to turn a woman’s 
fancy to new shoes. 

The Open Toe, Closed Back, while 
not of major importance, has never- 
theless produced the “Ford” shoe of 
the season with a charming stitched 
bow in smooth leather in high as 
well as mid-heel heights. 


Below are three sketches by Ruth Katz, New York shoe designer, 
which represent her interpretations of new and fresh fashion themes 
for the popular price shoe manufacturer for spring ‘54. LEFT: 


Samuel Intrater 
Committee Chairman 


The Sandal and Sandalized types 
are absolute “musts”; with halters 
the predominant pattern, and ankle 
straps declining. 

The Closed Toe, Open Back, espe- 
cially interesting in Spectators, which 
undergo a marked change in styling. 
All kinds of new patterns and color 
combinations for °54. 

Toes make news. The Spanish, 
modified, or tapered shape, is the 
“look” your fashion customer wants. 
This will affect even classic stocks, 
because patterns which give the illu- 
sion of and simulate the slender, nar- 
row shape will be in demand. Even 
square toes are beginning to create 
interest, and while at popular prices 
this is still a very advanced fashion, 
look for it in smooth leather, tailored 
types on very new, equally square or 
faceted, mid-heels. 

Colors, Leathers and Fabrics must 
be examined together, for in their 
combination lies the secret of the 
fashion story for the spring and sum- 
mer of 1954. 

Even earlier than the weather per- 
mits, black in brilliant patent leather 
will start the season. Black is also 
No. 1 as a color, because in smooth 
leathers, suedes as well as patent it 
assumes such a variety of pattern and 
useage as to be irresistible. Navy 
blue will be second, mainly in smooth 


A smooth ankle strap design in white Shan straw or white kid with 
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leather, and new patterns, which 
should make it different from its 
year-round styling. For this reason 
we suggest navy patent as a special 
spring promotion. Red remains in 
the high percentage category despite 
the quantities sold last fall, mainly 
because women love its versatility. 

Aniline, while not a color, has 
done more for the range from Pine 
to Ginger, than any other word in 
shoes. This family will receive great 
promotion at retail, and will defi- 
nitely take away from red and navy 
in shoe budgets. 

White shapes into big proportions. 
Not only in smooth leathers, patent 
leathers, but fabrics as well. Linen, 
denim, shantung, straw cloths, nylon 
lace, are only a few of the varieties 
which will keep it strong. 

Pastels, with pink in the lead. 
while in small percentage, will look 
very good after Easter. There is 
news in the very different way these 
pastels are being styled, which takes 
them out of the “straight shoe” cate- 
gory and gives them whimsical ap- 
peal. These are “impulse” purchases, 
and not to be ignored. 

Straws and straw cloths bear 
watching. They are very prevalent, 
and beautiful styling, unusual com- 
binations, and great variety of weave 
add to their advantages. 


velvet or velvet ribbon. CENTER: A model showing the smart use 
of buttons as trim. RIGHT: New tapered toe with vamp design on 
a '/4-inch platform for extra cushiony comfort. 
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Shoe Fabric 
Division 


PEPPERELL carries the 


most complete stock of 
shoe linings 
on the market! 
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SESS 


Name your shoe-lining 
needs... Pepperell has them 
for you when you 
want them! 


Starch back . Bleached . Soft-finish . Med = sh . Colors 
2:00 Twill . 1:75 Twill . 1:50 Twill. 1:h¢ 

3:00 Sheeting . 285 Sheeting . Single napp 

2:50 Flannel . 3:00 Flannel . 2:90 Flannel . 

Duck - 10,38 ounce Duck . Vulcatex . Peppron 

Resinap . Drills . Twills . Ducks . Sheetings 


Doublers . Plumpers.. Reenforcing Material . 





Only Pepperell can give you the fast service you need 
for today’s highly competitive market. For only 
Pepperell carries more than 250 different fabrics 

and finishes in stock—ready for immediate shipment! 
Take advantage of Pepperell’s complete range of shoe 
fabrics; of their specialized service; of their 

consistently high quality! 


PEPPERELL MANUFACTURING COMPANY 
MAIN OFFICE: 160 State Street, Boston 2, Mass. 


2018 Washington Ave., Room 803, St. Louis 3, Missouri; 1225 North Water St., Milwaukee 2, Wisconsin 
Offices: 920 Federal Reserve Bank Building, 4th and Race Sts., Cincinnati 2, Ohio; 1528 Gillingham St., Phila. 24, Pa. 
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PPSSA Spring Style Report: 





Norr and flexible continue to be 
big news. Construction, so light that 
shoes can be folded into the palm 
of a hand, has reached perfection. 
Wonderful glove tannages have kept 
pace; and colors, textures and sup- 
pleness are of exceptional quality. 
Mocs of all types will be bigger 
than ever. Softies, beaded, hand- 
laced, hand-sewns, Goodyear-stitched, 
are included in this picture. Ro- 
mantic ideas such as more sophisti- 
cated ornamentation on plugs (jew- 


Sylvan Bane and Saul Katz 


Committee Chairmen 


els, nailheads, cut-outs, beads, eye- 
lash fringe), as well as exotic color 
combinations, help to keep this clas- 
sic in the news. 

Throatlines are influenced by the 
shell outline in higher heels, and 
peaks, bows, toplines outlined in 
braid are shown. 

Log Roller types growing in de- 
mand, and are replacing to some ex- 
tent the regular 12/8 heel oxford. 
A low-heeled wedge of the same 
height is coming in strong. News is 
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UPPER SHAPING 
AND MOLDING 


fae Mees: 


Reduce seams © Mold 








SOME OF YOUR SHOES - 


LET US 
MOLD THEM FOR YOu! 





CINCINNATI 14, 


MODEL C 










SALES AND 
SERVICE OFFICES 


Amesbury @ Cincinnati @ Columbus @ 

Dallas @ Harrisburg @ Kitchener @ Los 

Angeles @ Lowell @ Milwavkee @ 

Montreal @ Nashville @ Newburyport 

@ New York @ Quebsc @ Rochester @ 
St. Louis. 





LOUIS G 


FREEMAN COMPANY 
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Women’s CASUALS AND Sports 


a “Haymaker” type with a wafer- 
thin, natural ribbed crepe sole. 

In sturdy shoes, zippers, both front 
and side, should be in stock for early 
selling; while saddles in color com- 
binations adapted to locale should 
hold their own. White buck loafers 
on traditional red soles continue, es- 
pecially with renewed interest in 
white as a color. 

White mid-soles, as well as con- 
tinental and fancy weltings add orna- 
mentation to closed type casuals. 

Aniline continues to wield its in- 
fluence and the “luxury” look asso- 
ciated with Aniline is achieved by 
colors in this family. Also impor- 
tant, are the light colors in the camel 
family, such as Panama, Sand and 
Creme. 

The Wedge, especially in 14/8 
and up, on cement construction, is 
strongly influenced by high heeled 
styling. Daintier shaped, layered or 
tiered wedges . . . very open vamp 
and quarter patterns, new materials, 
such as straws, shantungs and linens, 
all promise big news in this con- 
struction. 

The Skimmer looks newsy in the 
new pointed toe last, with fancy lin- 
ings growing in interest. 

Denim an important fabric; with 
Indigo, a navy blue—an important 
color. Charcoal Grey and Faded 
Blue making place for other news 
shades like Black, Brown, Tan, Nat- 
ural. 

Patio is a category we talk about 
every season. Last season’s “sitting 
pretty” are this season’s Patio fash- 
ions. These are gay, colorful shoes, 
hard or soft soles, any heel height, 
any material. Aimed to go with 
dressy separates in apparel they are 
in the “impulse” sale category, and 
are an imaginative field to be ex- 
ploited. 
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— Both surface-dyeing W7eXo(-tfe]o)(-M-b aicolat Mola Gelli colalicom (oly 
and penetrating dyestuffs — for a _ it produces a clearer grain and 
maximum surface color ye : therefore brighter colors. At 
and uniform dyeing of interiors.’ | the same time it imparts a desir- 
When Tanigan DLNA is substituted for. . ‘able full round character 'to the leather. 


Complete information on a group of dyes specially selected for the coloring of 
soft leather is available for this trade. 
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PPSSA Spring Style Report: 


| ESH for °54 grows in importance, 
not only in town types, but in in- 
formals and casuals as well. Used in 
larger areas, with many patterns com- 
bining both a mesh quarter as well 
as plug. While “wheat” and brown 
in combination continue as volume, 
town shoes trend to blend rather than 
contrast, using blue with blue, blue 
with black, brown with brown smooth 
or suede, and black with black. 

Novelty meshes, tweedy patterns 
which blend with grey, blue or brown 
suede look new in two-eyelet mud- 
guard patterns: while traditional five- 
eyelet blucher, and U-wing using 
larger mesh areas, are very accept- 
able. For young men, the three- 
eyelet blucher, with the double deck 
storm welt which is so well liked, is 
used with the new meshes in com- 
bination with leather prints or 
smooth. 

In casuals, the new soft colors of 
men’s slacks have created interest- 
ing soft colors for shoes to blend. 
Grey, Cocoa, Rust, Pearl are all prev- 
alent . . . while even white buck is 
losing to a less sharp “dirty” buck. 

Newest styling appears to revolve 
around the dressy and informal cas- 
uals to go with the above apparel, 
and includes low cut slip-on types, 
Formaguard and light constructions. 
Chamois yellow, Cognac, light Grey, 
Blue, Natural and Smoke are some 
of the colors, often in glove smooth, 
or glove brushed. 

The tassel moc growing by leaps 
and bounds for spring in all-over 
Black, Cordovan, and a very new 
shade of charcoal grey. 

The trend to lighter constructions 
causing wall toes to drop off, as well 
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M. H. Reese 


Committee Chairman 


as extreme detailing and extensions. 
Even young men are slipping away 
from wall toes into summer weight 
brogues of the dressier type with 
fancy weltings. Although boys still 
like wall toes very much and they 
continue for boys as a volume pat- 


tern. 


Hobby Shoes are given special at- 
tention this season at Popular Prices. 
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WE CUT ONLY FROM 
THE BEST TANNAGES 


Mr. John Mooney places his die for 
the next downward thrust of the 
beam. He has been in our employ 
for over 12 years and knows well the 
standard of quality on which we have 
built our reputation. 





ae 





Licld ale) Malhactell ade) iicl y Gilele 


MEN'S AND BOYS 
LEATHER COUNTERS 
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LEATHER GRAIN INSOLES 


LIFTS - TAPS - MIDSOLES 





Some very unusual styles, such as 
Shag on latex, desert boots, gaucho 
styles, as well as some new Bond- 
flexible constructions, 


especially designed for the man who 
enjoys puttering. Some unusual glove 
colors have been developed for these 
shoes, notably “denim blue” looking 
much better than the fabric which 
inspired the name. 





PPSSA Spring Style Report: 
CHILDREN’S SHOES 


S princ starts early with black 
patent No. 1 for little girls, and red 
and then navy smooth leather fol- 
lowing in importance. Styles trend 
to simple, single straps in preference 
to multiple, with decorated vamps 
predominating. Vamp patterns are 
very varied, and combine with mesh, 
white accents, nailheads, cut-outs 
and braid for some very fashionable 
treatments. The four big throatlines 
are V, round, peaked and bow. 

Red or brown two-straps, in welt 
or welt-type construction should be 


William Waddell 


Committee Chairman 


promoted pre-Easter as the new clas- 
sic school type, while kiltie types 
(removable or otherwise) in neutral 
color, like smoke will look very new 
here. The fashionable side zipper in 
pale colors on black cushion sole, is 
equally good for boys or girls. Foam 
crepe soles continue, with swing to 
colored crepes contrasted with welt- 
ing . . . especially in saddle oxfords, 
saddle matching sole is very smart. 
Boys, during this pre-Easter pe- 
riod, should be sold the smooth-with- 
mesh shoe. In wheat and brown it 





Soft leathers and pastel shades are no 

longer a problem in dyeing. Chrome Tan 

Glove Leathers for Moccasins and Sport- 
ing Goods receive a perfect finish with a light 
spray coat of Super Dyo-Flex, resulting in uni- 
form color that is washable, flexible, durable, 


and non-fading. 


SEE FOR YOURSELF the amazing results of 
Super Dyo-Flex. Send in a poorly colored side 
of one of these problem leathers, and let Dyo- 
Flex finish it for you. There is no charge for 

this service, and you will be amazed at the 


results. 


DYO CHEMICAL COMPANY 
2200 Central Expressway, South 


» Box 9007 
:.. DALLAS, TEXAS 
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is most important, but looks newer 
in tone-on-tone. In moc, wing and 
straight tip styles, this new mesh 
combination shoe will act as a wedge 
between the traditional brown and 
white or all-brown dress shoe. Note 
that the 1954 styles have a larger 
mesh area, and will be greatly helped 
by the promotion of mesh so exten- 
sively in men’s shoes. 

Slip-on types for boys continues 
strong in moc and U-wing patterns, 
in smooth leathers; while loafers on 
cushion crepe in sizes 10-3 are on a 
rising sales graph. 

Easter and Post Easter period 
brings with it white smooth leather 
as an important color for little girls, 
and smooth white with mesh an im- 
portant dress pattern. The light sad- 
dle and natural tones look very good 
for this period as well. 

Because of the lighter look in ap- 
parel for children, Californias and 
sun sandals with their open shank 
and dressier look, have a fashion ad- 
vantage over the classic barefoot 
sandal. In white as well as beige, 
they should sell as an adjunct to the 
barefoot, and the use of crepe soles 
for either type is big news. Barefoot 
colors in order of importance are: 
red, brown, white and smoke. 

Sock linings are in the news; the 
plastic ones which can be washed are 
new; while patterned fabric linings 
copies from women’s casuals are very 
gay. 

Indian hand laced continues in im- 
poriance, with hard soles about 65 
percent and soft 35 percent. White 
the number 1 color, palomina or 
natural next, with red after that. 

Loafers and moccasins in glove 
leathers in a wide range of colors are 
important, especially with the new 
denim colors in play clothes, as well 
as the growth of color in rustic jeans 


and pedal pushers. 
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Nobody, 


B no nobody, 
B vives better values 
§ white side leather 








KORN LEATHER CO. 


PEABODY MASS. 
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HippEN GoLp IN UNTAPPED MARKETS 


Shoe markets are created, not born. And creative ideas with payoff value must adapt 
to new kinds of customers with new needs and wants 


ee 

Dont look now” seems to be the 
policy of too many shoe men. If they 
don’t look now, they won’t have to 
see how their sights have been trained 
too long on a way of life that isn’t 
there anymore and a business ap- 
proach that has become obsolete by 
its disappearance. They can’t go on 
following a policy of asking each 
other, “What’s good? How’d you do 
with such and such? What do you 
think of blue? Etc., etc.” If they do 
they will keep on wondering why it’s 
so hard to get new customers. 

Perhaps the new customer is not 
finding anything to stimulate him or 





Markets are created, not born. . 





her in your store. Perhaps the new 
customer has new needs that you 
haven't recognized. Perhaps the new 
customer is a new kind of customer, 
not just the old customer with a dif- 
ferent face. Perhaps that new cus- 
tomer is a guy or gal with different 
way of life a isn’t being reached 
by outdated methods. 

According to surveys by national 
magazines and independent research- 
ers, the new customer is a far cry 
from the old. His income has shifted 
upward. His standard of living has 
increased. He’s spending his money 
very differently from the old cus- 
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By Sylvie Hamilton 


tomer. He has more leisure and he’s 
much more likely to be living in the 
suburbs, a fact which suggests that 
his habits, attitudes and needs are 
different from his counterpart in the 
city. He’s raising more children. 
He’s a “T.V.Jer,” and a “do-it- 
yourself” guy. This, of course, ap- 
plies to the wife he shares his in- 
come with. And this has happened 
mostly since 1947 — hardly enough 
time to make us aware that it has 


happened. 


Now that it has happened, it’s more 
than time to evaluate our approach 
as an industry to this new customer. 
He is so much a change from the old 
customer, that you had better get rid 
of your out-moded habits of mer- 
chandising and promoting for him 
and start fresh with new sights set. 


I am, of course talking about the 
great middle class market, which to- 
day is the mass market. The upper 
and lower fringes of income groups 
are far smaller than they were prior 
to 1947. Fortune Magazine tell us 
that the middle group has broadened 
so that, since 1929, it has tripled in 
both numbers and income, and, in 
1953, will get 42°% of the total in- 
come of the nation. This group then 
constitutes, for most of us, the cus- 
tomers. 

Now let us examine what we, in 











Shoe men must recognize they face new kind 
of customer . 
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the shoe industry, can do to direct 
the spending of some of this income 
to us. In the past, shoe manufac- 
turers have created styles and then 
directed them outward, hoping by 
advertising pressures to create a 
market for these styles. Such a tech- 
nique is, at best, a haphazard affair. 
Without knowing or caring too much 
how this customer lives, what he 
wants and needs, it presupposes that 
he will be stimulated to the buying 
stage by the peculiar gimmick used. 

Doesn’t it seem safer to start from 
the customer — from the idea of a 
potential market — and to create in 
terms of the needs of this potential, 





We must learn a whole new set of consumer 
facts of life... 





anticipating them and working to fill 
them before the consumer himself is 
aware of the specific solutions to his 
wants? Markets, in a sense, have 
to be created. Ideas formulated and 
carried through in a social vacuum 
can’t follow through to real and de- 
pendable profits. | Manufacturing 
must relate to consumer facts of life 
and so must be first directed (to fill 
real needs and tastes), and, then di- 
rective. 

In other words, needs are generally 
vague and undefined. The manufac- 
turer must take his cue from these 

(Continued on Page 70) 
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New Leathers Galore — for Spring °54 
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* COLORS 


in Smooths and Elks 


Choose from a palette of dazzling Spring hues — the 


whitest whites, jet blacks, glowing colors . . . all the shades you 


need to put extra zip in your Spring line. 


Yes, see Mr. Cobbleright first for the colors you need .. . 


in smooth, clean-cutting leathers that give you exfra quality, 





extra value for your dollar. 
Swatches? Of course! Write for 'em today. 


The BREZNER DIVISION of ALLIED KID COMPANY 
| 145 SOUTH STREET, BOSTON 11, MASSACHUSETTS 
“Fashion Right’ Leathers from our Tannery, Penacook, New Hampshire 


CINCINNATI, OHIO NEW YORK AND PENN. MIAMI, FLORIDA 
Homer Bear Jack G. Mendelsohn 


ST. LOUIS, MO. 


H. B. Avery Co. Carl J. Barnet, Jr. 
LOS ANGELES, CALF. CHICAGO, ILL. ROCHESTER, N. Y. MONTREAL, CANADA 
Russ White Co. M. B. King Co. John E. Graham & Sons O. Chouinard 


Representatives in All the World’s Leading Leather Markets 
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Fashion Takes to All Heel Heights 


T rere has been more and more 
interest in rent high fashion or 


dress shoe detailing on all heel 
heights, with much stress recently on 
the mid heights. These six exclusive 
designs point out how well this can 
be achieved. Reason for this trend 
in the shoe world is largely consumer 
demand for fashion + on com- 
fortable heights. The women's labor 
force in America increases every 
year. These are the women who are 
most fashion conscious and who have 
money te spend for fashion. They 
want comfort and good styling for 
daytime and work use, as has been 
proven by the great increase in sales 
of fashion shoes on mid and low heels. 
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A. A smart mid heel pump, good 
in solid color with contrasting col- 
ored binding and button trim on 
vamp piece. 


B. Another mid heel style fea- 
turing sling back, open toe, with 
smart swirl bow (matching color 
on one side, contrasting on the 
other) caught in loop. 


C. A dressy sandal pattern with 
swooping off-sided lines forming 
halter back. Note smart arrange- 
ment of slot in wide vamp band 
to catch two narrow stripping 
pieces. Good in solid, two or 
three colors. 


LEATHER and SHOES 


D. Another pattern conducive to 
two colors with new T-strap treat- 
ment, very naked quarter. 


E. High-riding, open flattie style, 
good on built-up leather heel. In- 
step piece could be in contrasting 
color or material. 


F. Another flattie pattern with 
asymmetric detailing, featuring 
low dipping outside shank, good 
on new stacked heels. 
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...@ last destined for an active life 


Sharp wall on forepart carried back into the quarter . . . slight diagonal 


toe with suggestion of square sweeping effect — these are the high 


style highlights of ‘‘Week-Ender.’’ And comfort? The footwear it forms 
feels like a true Indian moccasin. Shown here is a shoe of natural kip but to 


the inspired stylist the possibilities are limitless, ‘‘Week-Ender’’ 
could be No. 1 on your list parade for 1954! 
Slide-O-Matic? Naturally. 
UNITED LAST COMPANY 


BOSTON, MASSACHUSETTS 
Division of United Shoe Machinery Corporation 
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INDEPENDENTS LEAD IN SHOE SALES 


TOP SHOE CHAINS 
IN 1952 RETAIL SALES 


New Breakdown Shows Trend 
Is Reversed 


In what amounted to a complete re- 
versal of recent sales trends, independ- 
ent retailers (exclusive shoe stores) 
accounted for 32 percent of the na- 
tion’s retail shoe sales during 1952. 

This is indicated in a new break- 
down of estimated retail shoe distri- 
bution prepared by the National Shoe 
Manufacturers Association. 

In 1952, chain stores (exclusive 
shoe chains) did only 20 percent or 


$600,000,000 of the total $3 billion |. 


worth of shoes sold at retail. Inde- 
dents accounted for 32 percent or 
$60,000,000 of the total. 

The new breakdown of retail shoe 
distribution found early postwar ad- 
vances made by the chains in collar- 
ing a larger share of the retail shoe 
market now reversed. On the other 
hand, independent shoe stores’ figures 
are apparently on the upgrade. 

In 1951, according to a previous 
Association breakdown, independ- 
ents’ combined shoe sales volume 
amounted to $870,000,000 or 29 per- 
cent of the total. Chains did $900,- 
000,000 of business on shoes alone 
or 30 percent of the $3 billion total. 

Department store shoe sales last 
year amounted to 16 percent of total 
or $480,000,000. Clothing stores did 
15 percent or $450,000,000. Next in 
line were dry goods, general mer- 
chandise and general stores with 11 
percent or $330,000,000. Mail order 
shoe firms took in five percent or 
$150,000,000 while miscellaneous 
sources did one percent or $30,000,- 
000 worth, 

Chain store figures are based on 
chains having 10 or more stores. 
Earlier statistics, according to the 
Shoe Manufacturers Association, 
were classified as four or more stores. 


Postwar Recovery 

NSMA quoted the Sept. issue of 
Survey of Current Business published 
by the Office of Business Economics, 
which stated: “The relative position 
of chains fell off in war years and re- 
covered somewhat in the early post- 
war years. The gains of shoe chains 
relative to the independents were of 
short duration; however, in the most 
recent period, they have been show- 

ing a declining ratio. 
e Association also pointed out 
that nearly half (48 percent) of all 
shoes distributed at the retail level 





were sold in stores other than tho 
clasified as shoe stores. These in- 
cluded department stores, mail order 
houses, dry goods stores, general 
merchandise stores, general stores, 
men’s and boys’ clothing stores, fam- 
ily clothing stores, women’s ready- 
to-wear stores, men’s and boys’ fur- 
nishing stores, and miscellaneous. 
All estimates were compiled in con- 
junction with Edward Atkins, execu- 
tive vice president of the National 
Association of Shoe Chain Stores. 


AMERIGAN HIDE 
‘ "PROMOTES THREE 


Three appointments to new posi- 
tions were announced this week by 
American Hide and Leather Co. of 
Boston. 

Francis Y. Rice, vice president and 
hide and skin buyer is taking over 
production and development of all 
lines of leather for the company. He 
will continue to purchase all raw- 
stock. 

Howard H. Brown has been named 
chief engineer. A graduate of the 
University of New Hampshire, Brown 
joined American Hide in 1947, He 
will be responsible for all phases of 
engineering at the company’s tan- 
neries at Ballston Spa, New York and 
Lowell, Mass. 


Joel P. Stacey has been appointed 
assistant superintendent of the Ball- 
ston Spa tannery. Stacey, who recently 
joined the company, was formerly 
employed by Geilich Leather Co. of 
Taunton, Mass., and A. C. Lawrence 
Leather Co. of Peabody, Mass. 


BROWN SHOE REACHES > 
ACCORD WITH AFL 


Representatives of Brown. Shoe 
Co., St. Louis, and Boot and Shoe 
Workers’ Union, AFL, have reached 
agreement on a new contract. 

The new pact, which extends for 
two years, is reported as essentially 
the same as that signed recently with 
International Shoe Co. No direct 
wage increases are included but in- 
creased medical benefits, a pension 
plan and union shop along with a 
wage boost for rises in the cost-of- 


- living index are provided. 


Members are Brown and United 
Shoe Workers’ of America, CIO, ne- 
gotiating committee are reported 
working on terms of a new contract 
although the current agreement does 
not expire until next spring. 
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RETAILERS ANTICIPATE 
ACTIVE SPRING SALES 


Prices Expected To Hold 
Stability 

Retailers of popular priced foot- 
wear are planning for moderate sales 
increases next spring and summer 
despite the fact that the business has 
fallen short of fall expectations. This 
is the opinion of David W. Herr- 
mann, president of the National As- 
sociation of Shoe Chain Stores and 
co-chairman of the Popular Price 
Shoe Show of America. 

Hérrmann stated this week that 
chain stores, mail order houses and 
other popular priced retailers expect 
to buy actively at the PPSSA, thus 
providing manufacturers with sub- 
stantial cutting for their spring run. 

He added that leading companies 
are planning for increases of two to 
three percent on dollar sales on an 
old-store basis. “Some firms are blue- 
printing more substantial gains in 
volume but such programs are predi- 
cated primarily on expansion plans.” 


Bad Weather Alibi 


Herrmann pointed out that the bad 
weather alibi was particularly sig- 
nificant this fall since unseasonably 
warm areas reported poor sales while 
normal weather sections found good 
activity. 

“Basic reasons for anticipating 
business to be at least as good, or 
perhaps a bit better, in popular price 
shoes, are found in the continued 
high level of employment, payroll, 
and savings and the continued popu- 
lation increase. To these factors 
should also be added the fact that 
consumer purchases of “big” items 
are continuing a down trend which 
began early this year. This includes 
automobiles, major appliances and 
home furnishings. 

“Chain stores and other popular 
price retailers expect retail prices to 
remain largely unchanged next 
spring, even though prices of shoe 
materials permit fractional reduction 
in some costs. Direct selling costs in 
retail shoe stores have continued to 
rise sharply and can be estimated to 
be at least 24%c a pair higher than 
they were a year ago. Likewise, di- 
rect labor costs in shoe factories have 
also added 2c to 3c a pair to manu- 
facturers’ cost sheets. At the present 
time it does not seem likely that sav- 
ings in material cost will be signifi- 
cant enough to permit any change in 
established retail prices.” 
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U. S. MALE STILL LAGS 
ON SHOE CONSUMPTION 


Women And Teen-Agers 
Keep Industry Busy 


Although Americans bought an 
average of 3.15 pairs of shoes in 
1952, the U. S. male remained lag- 
gard as a shoe consumer, according 
to the Commerce Department. In a 
report issued this week, the Depart- 
ment indicated that the .15 is just 
about the amount of shoes each man 
purchased. 

An agency official said that women 
and teen-agers of both sexes are the 
big shoe buyers in the country. 

The Department’s New Business 
and Defense Services Administration 
issued a special report on world shoe 
purchases to show that the demo- 
cratic nations are the best shod. 

The Chinese, for instance, bought 
only .004 pairs apiece last year. Av- 
erage purchase in Britain, on the 
other hand, was 2.82 pairs. Cana- 
dians bought 2.75 pairs and Indone- 
sians 1.03 pairs. 

World shoe production averaged 
.6 pairs per person. 

The U.S. produced more than 508 
million pairs last year, nearly 40 per- 
cent of the world shoe supply. This 
year, U. S. shoe output is expected 
to total over 500 million pairs. 


Killick Joins Independent 
Meat Packers 


John A. Killick, 45, a Democrat 
with newspaper and public relations 
background, has been appointed ex- 
ecutive secretary of the National In- 
dependent Meat Packers’ Association. 

Killick was born in Kansas City, 
and worked on newspapers there and 
in Chicago, and with the Associated 
Press. 

He came to Washington to work 
for U. S. Senator Scott Lucas for one 
year. Lucas, former Senate majority 
leader, and a Democrat from Illinois, 
was defeated in a try for re-election 
a few years ago. 

Killick was with the Reconstruc- 
tion Finance Corporation, a captain 
in the Army, and for seven years 
editor of Armed Force, a military 
bi-monthly. 


CATTLE PRICE CYCLE 
MAY TURN NEXT YEAR 


The turn in the cattle price cycle 
may well arrive in 1954, according 
to G. B. Thorne, vice president of 
Wilson & Co., Chicago packer. 

In a speech before the American 
Bankers’ Association agricultural 
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credit conference, Thorne estimated 
that the available beef supply for 
1954 will reach between 73 and 74 
pounds per capita as compared with 
76 pounds this year. 

Thorne based his estimate on the 
probability that there would be 
slightly fewer cattle on feed as of 
Jan. lst and a moderate decline in 
the number on farms and ranches. 
This, he pointed out, should lead to 
a decline in the volume of prime cat- 
tle moving to market and lower the 
average weight of the cattle runs. 

He did not think a possible mod- 
erate increase in the run of lighter 
grass fed cattle could offset the loss 
in prime beef. Thorne said, how- 
ever, that his forecast was based on 
normal weather conditions, and that 
a widespread drought might change 
the picture. 


PARKER HOUSE SHOW 
ACTIVITY HELD FAIR 


Sales at the spring shoe show held 
Nov. 15-18 at the Parker House in 
Boston were described as fair to mod- 
erate, with little to excite either man- 
ufacturers’ representatives or shoe 
buyers. 

General tone, however, held fast 
to that reported at earlier shoe 
shows, with the majority looking for- 
ward to a good spring season. Most 
buyers, representing regional chains, 
department stores and independents 
were of the opinion their spring 1954 
volume would be at least as good as 
that of spring 1953. A few even 
looked for increases. 

As at other shows, however, buy- 
ers indicated they would hold off 
their volume orders until the last 
possible moment. All were agreed 
that no radical price changes are in 
the offing and that they would buy 
actively in the very near future. Still, 
the real volume was yet to begin. 

The semi-annual showing is spon- 
sored jointly by the Parker House 
and the Boston Shoe Travelers’ Asso- 
ciation. John Thompson is president 
of the latter. 


New England Group 
Surveys Shoe Employment 


The New England Shoe and 
Leather Association’s Research Bu- 
reau reports it has completed its 
eighth annual survey of employment 
practices throughout New England 
and other major U. S. shoe centers. 

The survey also includes an origi- 
nal study of the cost of such fringe 
benefits as paid holidays, vacations 
and company funded group insur- 
ance plans paid in each area. 
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FBI ARRESTS TWO 
LEATHER WORKERS 

Union Members Charged 
With Perjury 


Repercussions of the current Harry 
Dexter White controversy were felt 
this week in the leather industry as 
F. B. I. agents moved in on the Am- 
O-Krome plant of Howes Leather 
Co. in Cincinnati and arrested two 
company employes. 

Jailed for Red activities were Her- 
man Dickerson and Charles Payne, 
both members of the negotiating 
committee of Local 214, Interna- 
tional Fur and Leather Workers’ 
Union. The union is currently with- 
out National Labor Relations Board 
election services pending trial of its 
president, Ben Gold, on charges of 
filing a false non-Communist affi- 
davit. ‘ 
Payne is former chief shop stew- 
ard of the Am-O-Krome plant while 
Dickerson is known to be a close 
friend of singer Paul Robeson. 

Both are charged with perjury 
originating with their denials to a 
Grand Jury last April that they were 
members of the Communist Party. 
Charges were preferred after Cecil 
Scott, FBI undercover agent, spotted 
them as Party members. 





Takes New Post 














Robert F. McClellan, formerly midwest 
district manager of Nopco Chemical Co., 
Harrison, N. J., producer of leather chem- 
icals, who has been appointed vice presi- 
dent and general manager of Yocum Faust, 
Ltd., London, Ont., subsidiary of Nopco 
and major Canadian producer of industrial 
processing chemicals. A veteran of 25 years’ 
service with Nopco, McClellan will first 
direct new additions to the Canadian plant. 
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X-DISEASE TAKING 
HEAVY TOLL OF HIDES 


$20 Million Loss For U. S. 
In 1953 


The growing spread of X-Disease, 
leading cause of damage to cattle- 
hides in the U. S., is expected to re- 
sult in a loss of some $20 million to 
the nation’s industry during 1953. 

This is reported in the Nov. 1953 
issue of the Journal of the American 
Veterinary Medical Association by 
Dr. R. P. Link, who recently com- 
pleted a comprehensive survey of the 
situation. 

Since LEATHER AND SHOES pub- 
lished an article on the disease (see 
issue of June 27, 1953), there has 
been much interest by tanners and 
evidence of the disease destroying 
thousands of hides has become exten- 
sive, according to Dr. Fred O’Fla- 
herty, director of Department of 
Basic Science in Tanning Research 
at the University of Cincinnati. 

Losses in Wisconsin alone from 
X-Disease during 1952 exceeded $4 
million, according to Dr. Link. 

No definite diagnose on the cause 
has been made but it is agreed that 
it is a poison factor occurring in 
feed or by contact with the animal’s 
skin. It has been conclusively dem- 
onstrated that X-Disease is not infec- 
tious and cannot be transmitted from 
one animal to another. 

A great deal of evidence has been 
accumulated indicating that a coal 
tar disinfectant is the cause or con- 
tains the cause of hyperatosis, as X- 
Disease is known in medical circles. 
Most suspected are the chlorinated 
napthalenes with the degree of chlor- 
ination determining the effect. 

In cases where the outbreak of the 
disease has been attributed to feed- 
ing food concentrate, a toxic factor 
has, in many instances, been recov- 
ered from such foods as dehydrated 
alfalfa, cotton seed pellets, etc. 

Research facilities at Cornell and 
Pennsylvania State College are being 
utilized to study the cause of the 
disease. At the same time, the Live- 
stock Conservation group is urging 
all Land Grant colleges to give the 
problem their attention. 


Thermo-Plastic Opens Plant 
In Cincinnati 


Thermo-Plastic Products, Inc., 
Jamaica Plain manufacturer of 
yroxylins, vinyls, innersole binding, 
fo Cold process tapes, genuine 
and imitation leather trimming, etc., 
has set up an auxiliary plant at 2413 
Boudinot Ave., Cincinnati, O. The 
firm will occupy about 5,500 square 


feet of the new building and employ 
some 15-20 workers at the start. 

The Cincinnati plant has been set 
up to service the shoe industry in 
Cincinnati, St. Louis and the entire 
Midwest. It is under the direct man- 
agement of Jerry Burg, the com- 
pany’s Cincinnati representative for 
the past 25 years. 

A complete line of Pero & Daniels 
coated and uncoated bindings, trim- 
mings, elastic bindings and gores will 
also be manufactured at the new 
plant. 


SEPTEMBER SHOE SALES 
SHOW $2 MILLION DROP 


Retail shoe sales came to $163 mil- 
lion in Sept. of this year, down $2 
million from the $165 million in the 
same month a year ago. 

The back-to-school month, how- 
ever, was up 26 percent from the 
$129 million in Aug. of this year. 

The Group two stores, operating 11 
or more outlets, accounted for $61 
million of the Sept. 1953, sales, $60 
million in Sept. a year ago, and $46 
million in Aug., 1953. 


SEPTEMBER PRODUCTION DOWN 10% 
AS MOST SHOE TYPES SLIP 


Footwear production in Sept. 1953 
totaled 39,902,000 pairs, some seven 
percent below the 42,804,000 pairs 
produced in Aug. 1953 and 10 per- 
cent less than the 44,100,000 pairs 
produced in Sept. 1952, the Census 
Bureau reports. 

Declines were reported in all shoe 
categories except infants, athletic 
shoes and housewear slippers. The 
overall drop of four million pairs 
indicated a considerable “readjust- 
ment” has been made on any possible 
overproduction for the year. 

Women’s shoe, sandal and playshoe 
output for Sept. this year amounted 
to 16,602,000 pairs, 13 percent below 
Aug. 1953 output of 19,077,000 pairs 
and 15 percent less than the 19,- 
419,000 pairs of the preceding Sept. 

Men’s total output for Sept. was 
7,670,000 pairs, four percent below 
the previous month’s 7,963,000 pairs 
and 13 percent below the 8,775,000 
pairs reported in Sept. a year ago. 

Other declines were listed as fol- 
lows: misses’ shoes—2,701,000 pairs, 


five percent below Aug. 1953 and one 
percent less than last Sept.; children’s 
shoes—2,182,000 pairs, four percent 
less than Aug. and five percent below 
Sept.; babies’ shoes—1,038,000 pairs, 
four percent above Aug. but seven 
percent less than Sept. a year ago; 
other footwear—262,000 pairs, four 
percent less than Aug. and 26 percent 
less than Sept. 

Infants’ shoes were listed at 1,- 
726,000 pairs, two percent above the 
1,694,000 pairs of Aug. this year and 
four percent better than the 1,661,000 
pairs of last Sept. Slippers for house- 
wear amounted to 5,981,000 pairs, 
five percent above the 5,697,000 pairs 
of Aug. and six percent above the 
5,638,000 pairs of a year ago Sept. 

Footwear shipments during Sept. 
amounted to 41,380,000 pairs, valued 
at approximately $153 million, an 
average value per pair shipped of 
$3.71. Average value per pair shipped 
in Aug. 1952 was $3.79 while in Sept. 
1952 it was $3.65. Following is a 
breakdown of figures: 





SHOE PRODUCTION ANALYZED 








Production 
(thousands of pairs) 


Percent of change 
September 1953 
compared with— 





Kind of footwear September August September August September 
1953 1953 1952 1953 1952 
Shoes and slippers, total . 39,902 42,804 44,100 — 7 —10 
Shoes, sandals, and playshoes .. 33,376 36,539 37,842 == 9 —y 
NN sis arioi ce cuca sco cacycccoveeveenee 7,670 7,963 8,775 — 4 —13 
Youths’ and boys’ ................ 1,457 1,696 1,826 —14 —20 
Women’s «2.0.0... ... cece 16,602 19,077 19,419 —13 —I15 
NT aii cc acsseuecebovevasbane 2,701 2,836 2,740 — 5 — 1 
Children’s ....................0.006.. 2,182 2,271 2,300 — 4 —5 
SS (CRE LETTE AIRE 1,726 1,694 1,661 + 2 + 4 
ic cove stave uskerescinite 1,038 1,002 1,121 + 4 —7 
Athletic shoes .......................... 283 296 264 — 4 + 7 
Slippers for housewear 5,981 5,697 5,638 +5 + 6 
Other footwear ....................... 262 272 356 — 4 <n 2E 

SHIPMENTS 


September 1953 


August 1953 


Quantity (in thousands of pairs) .. 41,380 44,610 45,809 
Value (in thousands of dollars) ... $153,460 $169,139 $167,179 
Average value per pair .................. $3.71 $3.79 $3.65 
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The complete line of Be Be Cements has 
been developed, tested and produced to meet 
all shoemaking requirements. Each formula has been job-proven 


. in many different shoe factories, under different conditions to 
; Cay be sure that it is efficient and economical. 
4 Each number added to the line takes care of specific shoes 
‘- \s Yy making needs and helps maintain the flow of work in factories 
fh wtf — ... Such as yours. 
ZS, DS) a Contact a United sales representative ... he is ready to 
a : i J, assist you. 
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olvent Types 


BE BE TEX 


Latex Types 


PRODUCTS OF B. B. CHEMICAL CO, 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 
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GOETZ URGES TANNERS’ CLUBS 
LAUNCH “BETTER LEATHER” PROGRAMS 
Cites Seven Most Difficult Tanning Problems 
Facing Industry 


The nation’s three leading tanners’ 
clubs—Wisconsin, New England and 
Delaware Valley—were urged this 
week to get together on a cooperative 
effort to help the tanning industry 
produce better leathers. 

Speaking at the Nov. 12 meeting 
in Philadelphia of the Delaware Val- 
ley Tanners’ Production Club, Arthur 
W. Goetz, director of the School of 
Leather and Tanning Technology, 
Pratt Institute, told tanners they are 
losing a good deal of business and 
‘much good will because of seven 
leather problems which the industry 
has been unable to overcome. Follow- 
ing are excerpts from Goetz’ talk: 

fore we even talk about improv- 
ing leather, shouldn’t we first endea- 
vor to eliminate those qualities of 
leather that lower its sorting and cut- 
ting value? 
dissertation is concerned with 
those degrading features that univer- 
sally are accepted as occurring too 
frequently in leathers. 

I refer specifically to: Loose break, 
empty flanks, belly draw and fat 
wrinkles, shoulder wrinkles, veins, 
crocking, and open nap. 

When considering these undesir- 
able qualities of leather, no concerted 
effort has been made to: 

a) Technically define or explain 

each of them; 

b) Pin-point the cause of each in 
every wet and dry operation— 
or in raw stock; 

c) Determine any special charac- 
teristic that pin-points the oper- 
ation that created them; 

d) Find the respective remedy. 

e) Determine the limits of the 
remedy without deleterious ef- 
fects on other properties. 

If we had such facts, then tools 
would be available to coordinate the 
various unit operations so as to 
eliminate these defects or keep them 
at a minimum, 


Loose Break 


To leather this imparts a pre-aged 
appearance. In the vamp of the shoe 
it makes the leather look like it came 
from the poorest part of the skin; it 
_ helps retain dirt and grit thus caus- 

ing early cracking. In leather it 
doesn’t give that smooth tight appear- 


ance that a to one’s aesthetic 
sense when handling or looking at 
leather. And, it does de-grade 
leather. 


There is no reason to believe that 
loose break originates only in the raw 
stock. It can occur in any one of the 
wet and dry operations. That’s why 
its origin is difficult to trace. 

Worst of all, loose break generally 
cannot be detected until the leather 
is dried and ready for the final fin- 
ishing operation. Then it’s too late. 
I know of no greater challenge to re- 
search than the finding of a means 
to correct loose break in crushed or 
finished leather. 

There is only another characteris- 
tic as bad or almost as bad as a loose 
break, and that is empty flanks. 


Empty Flanks 

Some shoe manufacturers will not 
buy the smoothest calf on the market 
because it’s too flanky; i.e., too much 
trimming before cutting. Empty 
flanks haven’t sufficient strength. On 
lasting, flanky portions fail to hold 
their shape. 

The flank is naturally the thinnest 
portion of the hide. However, we 
should know specific means of treat- 
ing skins, to not only arrest further 
thinning of the flanks, but to condi- 
tion them for receptivity of filling 
materials. Then ascertain what best 
fills the flanks, so the resulting leather 
will give better cutting value, 
strength, permanent lasting, and 
proper temper and roundness. 


Belly Draw 

In most instances this characteristic 
can be attributed more to processing 
than to raw stock. Belly draw shows 
up as wrinkles, hills and valleys 
parallel to the backbone. By its na- 
ture, “drawness” is rough and does 
not possess the intended smoothness, 
thus reducing the cutting value of 
smooth leather. Or, grain correction 
may be necessary. This costs the tan- 
ner money in labor and reduced 
sales value. Drawness also reduces 


yield. 
Shoulder Wrinkles 


This is a natural defect that can be 
either emphasized or reduced by 
processing. And, usually is empha- 
sized by the same treatments that 
cause belly draw; it’s unusual to have 
pronounced head wrinkles without 
belly draw. All that was said about 
belly draw devaluation of leather can 
be said about shoulder wrinkles, only 
much more so. 
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Veins 

On leather, veins are, pure and sim- 
ply, a blemish. They appear as either 
lighter or darker streaks on either 
grain or suede leathers. They have 
been known to be responsible for 
certain grain cracked leathers. 

On the same source of raw stock, 
one tanner has them and another 
hasn’t. The latter claims the former 
“put them in,” i.e., doesn’t know all 
the “tricks” to de-emphasize them. 
Is this another case of our unco- 
ordinated relations on things that are 
beneficial to the industry? 


Crocking 

This is a suede characteristic that 
limits its use for the woman who 
doesn’t like the colored smudge trans- 
ferred to her wearing apparel. 

According to the chief cutter at 
one of the country’s high-grade shoe 
manufacturing concerns, he accepts 
crocking as being inherent to the 
product. It does, however, tempo- 
rarily cover or hide another defect 
of suede—open nap. 


Open Nap 


When I asked this same cutter 
what is the most undesirable charac- 
teristic of suede, he said, “This,” and 
simultaneously with two strokes of 
his knife cut off one to two inch strips 
of leather from the belly portion of 
the skin and discarded them. These 
were the open nap portions of no 
value. Others might put these bellies 
into cheap shoes, but not quality shoe 
manufacturers. 

Open nap is more pronounced in 
certain raw skins than on others, but 
we don’t know the full story for hold- 
ing this characteristic at a minimum, 
nor at which processes the most can 
be done to reduce it. 


Yield 

Few are the processes of tanning 
that do not show their effect on foot- 
age; methods for reduction in head 
wrinkles and drawness being typical. 
The advent of pasting gave “yield” 
quite a boost. However, our interest 
should be in taking greater advan- 
tage of the three-dimensional weave 
of hide or leather fibres; this should 
also be investigated for newer appli- 
cations of leather. 

Pasting to a degree takes some ad- 
vantage of the three-dimensional 
hide. This gain in yield without loss 
of final thickness is possible by con- 
verting some of the increased vertical 
into the horizontal dimension. That’s 
“grav Bid 

And, that’s the idea I’m talking 
about. Find more chemical means of 

(Concluded on Page 49) 
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‘makes a 
' GOOD 


| LOCKSTITCH 






While any thread will make a lock- 


stitch, Barbour’s linen or cotton, in combination 


/ 
/ with good workmanship, makes it better be- 


cause every stitch becomes a sturdy, dependable 


“peg”— literally tough as nails. 


ee 


It took long years of inventive ability to de- 
velop today’s modern sole-sewing machinery. This 
being so, why not get the best lockstitch possible from 
these remarkable modern stitching machines by using 


Barbour’s quality threads? 


THE LINEN THREAD .CO., INC... 


airs 


BARBOUR’S THREADS—Sinew - Internationa! and Thread Lasting Linen Thread - Backseam 
“Closing” Linen - Kantstrand and Pioneer Braided - Nylon - Red Hand - Littleway 
+ Thread Lasting Cotton - Shurseam + Supertite Liberty - Gold Medal - Queen 
* Castle and Passaic - Ready Wound Bobbins for Littleway and Goodyear Stitchers 
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zying Machine 


As much pressure as 
you need can be selected by the operator 
and applied by this hydraulic machine. 
It sets a new high standard of perform- 
ance for the sole laying operation and 
improves work at subsequent opera- 
tions: rough rounding, sole stitching 


and leveling. 


INCREASES PRODUCTION! Wide 
open work area — no obstructions — 
shoe locates directly on pad — work 
feeds faster with less fatigue. Stroke of 
piston elevating pad box can be readily 
shortened to increase production on 
women’s and children’s shoes. 


SELECTIVE PRESSURES! By turning a 
dial, operator can set pressures as re- 
quired. Hydraulic system provides se- 
lected pressure on every shoe regardless 


Pad box is designed to give all-over 
pressure with extra pressure on the inseam. 
It brings the entire sole tightly up 
to the bottom, produces well-defined 
feather line and better looking shoes 
without loss of flexibility. For further 
information call the nearest United 
Branch Office. 


of total height at heel-end (last plus 
sole). Lays all kinds of soles. Can be 
fitted for direct pressure leveling of 
infants’ and children’s shoes. 


INEXPENSIVE MAINTENANCE! 
Clutches, springs and gears eliminated 
in favor of hydraulic system .. . internal 
parts are few and self-bathed in oil. 


Average monthly parts costs on many 
machines now in use can be counted in 


pennies. 


United Shoe Machinery Corporation 


BOSTON, MASSACHUSETTS 


LEATHER and SHOES 





PERUGIA INTRODUCES 
NEW SHOE DESIGNS 


Sheathe Last Outstanding Of 
Ready-to-Wear Models 


New innovations in shoe designs, 
many of them startling, and all the 
offerings of famed Italian shoe stylist 
M. Andre Perugia were introduced 
for the first time this week at Saks 
Fifth Avenue in New York City. 

Outstanding among the exclusive 
collection of custom designs and 
ready-to-wear group was Perugia’s 


new “Sheathe Last.” Based on the 
opera pump, the new last features 
unfettered shapings with pliant con- 
tours and offers many variations. 

Already attributed to Perugia’s 
genius are the platform sole, the first 
lastex-backed stretchable leather 
shoes and the open sandal. Revived 
by Perugia was the slender taper- 
toe silhouette. Another innovation 
was heel-less and arch-less designs. 

Lasts for Perugia custom designs 
will be fitted in the U. S. and sent to 
France to be completed in Saks Fifth 
Avenue’s Paris Shop. 





COMPARATIVE LEATHER PRODUCTION FIGURES 





CATTLEHIDE LEATHERS 


Total 

Cattle 
Hides Sole Upper 
BOE  -Licnseessh 22095 7833 12124 
BOG sivdactoce 21070 7032 11582 
RPGR cosscvnses 28121 9080 15600 
BPR» vncessvice 30828 10432 15598 
INS Lidstedcan 25656 8290 13073 
1944 oo... 26152 8420 13002 
SOD hisses 27566 8525 14567 
1946 oe 26905 8510 14057 
BEE} Sesishavas 28824 8924 15529 
1948 oo... 26070 8016 14213 
BU i cciieshe 23332 6384 13753 
BOP ivcuistces 24391 6127 15377 
BIE accacusass 22703 5414 14054 
BRE: Adis dicnts 22663 5150 14508 
Jan. .. 2123 472 1343 
Feb. .. 1995 472 1224 
Mar. 2020 463 1244 
Apr. .. 2133 480 1330 
May 2117 486 1316 
June.. 1998 500 1180 
July .. 1815 390 1118 
Aug... 1978 455 1191 
Sept. .. 1893 433 1143 





(In 1,000 hides) 
Belting, Harness Bag, 


Mechani- Sad- Case, Uphol-_ Aill 
cal dlery Strap sstery Others* 
531 477 387 510 233 
675 524 382 601 272 

1064 650 581 699 448 


1213 637 936 386 1625 
1292 632 800 231 1338 
1439 613 629 232 1818 
1324 556 572 272 1750 
1158 510 827 378 1465 
1134 440 813 529 1455 
1004 270 760 594 1213 
759 227 674 461 1074 
789 218 813 689 1312 


984 284 673 632 728 
618 232 692 637 826 
64 23 66 72 83 
65 22 63 66 83. 
63 24 63 78 85 
70 24 67 80 82 
64 20 70 69 92 
62 19 74 68 95 
65 22 66 56 98 
59 21 77 50 125 
59 20 78 41 119 


*Data from 1942 forward not directly comparable with previous data, 








CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS 


(In 1,000 hides) 











foe ne Lahey 
Total Glove, 

Calf, Goat, Sheep, Gar- Shear- All 
Kip Kid Lamb ment Shoe lings Others 
BPO  exviiecssice 14027 40419 38914 18420 11604 2563 6327 
BGO Siedacacsescas 11387 37697 37920 17725 9966 3322 6907 
BIOL... ccacchcinees 13098 45373 51915 22542 14166 5779 9428 
OR: penkecnendis 12264 41127 53629 19459 14983 9596 9591 
BOG. axssatscccvs 11112 37351 59315 20415 15474 11210 12216 
1944 oon 10930 34653 53976 20370 15040 6690 11876 
BND weccccsiusss 11636 24026 52450 17294 17153 6508 11495 
PO wshuahaviote 10836 24123 47999 15781 13349 9923 8918 
BIE sbidinduses 12471 37188 36535 11265 12498 5409 7363 
BO sissscesstes 10480 37970 33492 10419 11392 4993 6688 
BOSD  vivcriiceens 10173 34774 28644 8411 9998 4498 5737 
IPD, wdscniticnce 10661 37159 31501 9750 10708 5322 6091 
|.) RBA 7955 31111 24504 7108 8548 3074 5774 
UNI siccacuccans 9971 30472 27936 10142 9144 3558 5092 
Jan. 930 2802 2215 743 787 254 431 
Feb, .. 857 2719 2368 883 715 296 474 
Mar. .. 936 3172 2319 872 707 246 494 
Apr. ... 871 2979 2435 1007 740 268 420 
May ... 849 2992 2618 1147 777 304 390 
June ... 827 3121 2520 1140 704 272 404 
July ... 685 2828 2103 975 564 257 307 
Aug. .. 790 2354 2558 1165 694 314 385 
Sept. . 839 2236 2409 1080 652 263 414 
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CIO SHOE UNION 
REPORTS ON PROGRESS 


Says Organizing A Constant 
Job 


The CIO United Shoe Workers of 
America says in its annual report 
this week that the organization of 
workers in the shoe industry is a 
constant job. 

The report says in full: 

“The United Shoe Workers of 
America, CIO, has won numerous 
elections in the past year and has 
brought many new members into the 
union. 

“The shoe industry continues its 
tactics to ‘run away’ from organized 
areas as it has in the past, but the 
Shoe Workers’ Union has followed 
these manufacturers and has organ- 
ized many) of them, especially in 
Missouri, Arkansas and Maine. 

“In Pennsylvania, the USWA has 
been conducting a joint organiza- 
tional drive with the national CIO. 
Although it has not been successful 
in bringing in new members, the 
Union has nevertheless forced the 
manufacturers to pay better wages 
and grant vacations, paid holidays 
and hospitalization to the workers. 

“Those benefits, never granted 
previously until the Shoe Workers 
organization went into that area a 
year ago and started its drive, were 
awarded by the manufacturers, of 
course, in order to keep the workers 
from joining the Union. 

“The shoe industry is one industry 
that has to be organized and re- 
organized because of the fact that 
so many manufacturers move from 
one area to another.” 

Another section of the annual 
report of the national CIO had said 
this: 

“The United Shoe Workers’ separ- 
ate organizing committee under the 
direction of Brother Walter Harris, 
specifically assigned to the Pennsyl- 
vania area and sometimes known as 
the Pennsylvania Organizing Com- 
mittee, has been maintained intact. 
It is continuing its campaign in the 
shoe industry.” 


McLeod Stephens Named 
Head Of Johnson-Stephens 


McLeod Stephens has been elected 
president of Johnson-Stephens and 
Shinkle Shoe Co., women’s shoe man- 
ufacturer of St. Louis. He succeeds 
the late Norman McDonald who died 
Nov. 2 (see L&S, Nov. 14 issue). 

Other officers elected are Ralph Al- 
bon, formerly treasurer, to vice presi- 
dent; and Henry P. Newton, treas- 
urer and director. 


November 21, 1953 


en 
: ——— 











RUBBER HEEL & SOLE 
INDUSTRY GROUP MEETS 


Six of the nine members of the in- 
dustry committee on rubber heels 
and soles which advises the military 
met Nov. 10 at the Office of the Quar- 
termaster General, Washington, D. C. 

The meeting was set to start at 
10 a.m., and lasted until well into the 
afternoon. 

Presiding was S. J. Kennedy, who 
does research and development work 
in the Quartermaster General’s office. 

Military authorities had little to 
say about what hapened at the meet- 
ing, beyond the fact that it was held, 
and who attended. As for the agenda, 
authorities pointed to the announced 
program for the meeting: 


1. Suggested traction heel and sole 
designs. 

2. Number and sizes of single pair 
cavity molds required. 

3. Boot types for tests, including 
construction details. 

4: Preparation of test samples and 
plans of tests to be conducted by 
Quartermaster Corps. 

One spokesman said, authorities 
might furnish the shoe industry with 
additional information through the 
trade press. 

Committee members attending in- 
cluded: Arthur Ross, American Bilt- 


rite Rubber Co., Chelsea, Mass.; 
Harvey Litterer, Endicott-Johnson 
Corp., Endicott, N. Y.; Robert 
Boram, B. F. Goodrich Co., Clarks- 
ville, Tenn.; Merrill Hawkins, Inter- 
national Shoe Co., Hannibal, Mo.; 
W. E. Kavenagh, Goodyear Tire and 
Rubber Co., Windsor, Vt.; Rawson 
Cowan, New Jersey Rubber Co., 
Taunton, Mass. 

Members of the committee not at- 
tending include: Paul Teretta, O’Sul- 
livan Rubber Corp., Winchester, Va.; 
J. D. Gaffon Holtite Manufacturing 
Co., Inc., Baltimore, Md.; William 
F. Harty, Avon Sole Co., Avon: Mass. 


Glove Leather Union Asks 


20c Wage Boost 

Local 1712, United Tannery and 
Leather Workers’ Union, C10, is seek- 
ing a 20 cents per hour wage in- 
crease, a new pension plan and other 
benefits in contract negotiations with 
the Tanners’ Association of Fulton 
County, Inc. 

The union, which represents 
the majority of glove leather work- 
ers employed in Johnstown and 
Gloversville, N. Y. tanneries, is also 
demanding addition of a paid holi- 
day on Election Day, an over-all in- 
crease in all paid holidays and elimi- 
nation of the wage escalator clause 
contained in the current contract. 





SHOE RESEARCH OUTLAY 
LOWEST IN INDUSTRY 


Six large shoe manufacturing 
firms spent $320,000 for research 
during calendar 1951, it is disclosed 
by the Department of Labor. 

This comes to one-ninth of one 
percent of their sales of $288 mil- 
lion, the department said, explain- 
ing: “While this is just an indica- 
tion, no other major industry spent 
that small a total or percentage of 
sales for research.” 

The six firms surveyed were among 
the largest in the industry, the de- 
partment said, and one firm accounted 
for 75 percent of the research outlay. 


Monsanto Leaves 
Manufacturers Group 


Monsanto Chemical Co. of St. 
Louis, sixth largest manufacturer of 
chemic als in the country, has resigned 
from membership in the National 
Shoe Manufacturers Association after 
blasting the NAM’s free foreign 
trade stand. 

Francis J. Curtis, Monsanto vice 
president, said the company believes 
adequate tariffs must be maintained 
on chemicals since the industry would 
be “seriously damaged by an influx 
of foreign chemical products.” 








out the operation. 


conditions. 


Type DHL Taping Machine 


It tapes straight, smooth heel seams without pin 
wrinkles or distortions of the original pattern lines. The 
unique pressing principle not only produces better seam 
pressing and tape adherence but speeds up and smooths 


Extreme thicknesses and varying thicknesses of stock 
are handled by means of a quick, easy, yet positive adjust- 
ment not requiring the use of tools of any kind. Its self- 
adjusting features take care of a wide variety of styles 
without danger of seam strains under the most severe 








Dive Me Woe 








Dallas, Texas Whitman, Mass. 


Johnson City, N. Y. 








Cincinnati, 





BRANCH OFFICES: 
Columbus, Ohio Chicago, Ill. 
Ohio Milwaukee, Wis. 


Kitchener, Ont. 
St. Louis, Mo. 





Woodridge, N. J. 
Los Angeles, Cal. 
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Recent claims of several leading shoe man- 
ufacturers that shoe chains are not as big a threat to inde- 
pendent retailers as supposed borne out in latest shoe 
distribution breakdown by National Shoe Manufacturers 
Association. Breakdown estimates independents accounted 
for 32% of $3 worth of shoes sold at retail last year. Shoe 
chains (selling shoes exclusively) did only 20%. 


This is a surprise to all. Latest figures avail- 
able before breakdown were for 1951, showed chains doing 
30% against 29% for all independents (exclusive shoe 
stores). In space of a single year, chains appear to have 
declined (in sales dollar volume) some 10%. 


Actually, this does not give full picture. 
Earlier breakdowns included chains with “four or more 
stores.” Latest figures use chains with “10 or more stores.” 
This would account for some of decline. 


Yet Office of Business Economics points out 

that shoe chains have lost much of early postwar 

show declining’ ratio in recent years (saleswise). This 

would include, presumably, factory-owned shoe stores if there 
are 10 or more per each factory. 


Another interesting point, as Manufacturers 
Association shows, is fact that department stores, mail order 
firms and all other classifications accounted for fully 48% of 

all retail shoe sales. Independent retailers and chains had 
other 52%. 1g 


Argentina’s Government-controlled trade 
office has ruled that domestic tanners can buy needed hides 
and skins at prices paid before recent modification of ex- 

rate. Government recently modified exchange rate 
on salted and dry cow and steer hides from 5 pesos per dol- 
lar to 7.50 pesos per dollar. 


Result was Argentine tanners had to pay 
12% more for hides. This would have meant higher 
leather prices, an inevitable increase in shoe prices. When 
IAPI, the Government agency, realized this, iz backtracked 
quickly, said old rates would prevail for tanners. 


Exporters and importers can get up-to-the- 
minute world trade information now. Exporters’ 
Digest has published new World Trade Data Booklet which 
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offers 48 pages of information on mail, telephone, radio and 
cable message rates and regulations, facts on electric current, 
conversion factors, overseas import control regulations, etc. 


Booklet, at 50 cents per copy, also contains 
fourth annual survey of credit terms U. S. exporters are 
granting customers in leading world markets. Most data is 
in chart form. 


Slipper manufacturers now asking for six 
to eight weeks delivery on men’s and women’s slip- 
pers. This is reported by McGreevey, Werring & Howell 
Co., resident buyers in New York. Apparently slipper men 
expect business as usual for Christmas. This includes both 
felt and leather slippers. 


Manufacturers report also that novelty slip- 
pers—gold meshes, velvets, etc—selling well in hosiery de- 
partments. Prompt delivery available on these with plenty 
of reorders reported. 


Fur and Leather Workers Union, in deep 
trouble with National Labor Relations Board, taking beating 
from both leather and fur industries. Now Ben Gold, 
IFLWU president under Federal Grand Jury indictment for 
filing false Taft-Hartley non-Communist affidavit, is blaming 
Government for fur industry slump. Gold cites high cost 
of living, “unbearable taxes,” excises on furs, boycott on 
Russian and Chinese furs, etc.” 


Gold also incensed against Irving Vogel, 
able labor editor of Daily Forward, world’s largest Yiddish 
language newspaper. In letter of Communist Party’s Yid- 
dish paper, Morning Freiheit, Gold claims Vogel “be- 
smirched” IFLWU by calling its officers “Communist-Moscow 
agents.” Yet Gold makes no mention of fact he was admitted 
Communist Party member for over 30 years or that basis of 
indictment and his forthcoming trial is Government claim he 
never really quit the Party. 


Add interesting facts about IFLWU. In 
recent years, it has collected $32,000 in fines “from bosses 
who violated the contract.” Union’s top officers still hold 
regular meetings in expensive resorts (at union expense). 
Union is reportedly still paying salary of Irving Potash, now 
languishing in Leavenworth prison as one of 11 convicted 
Commies. 
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ARROTAN 


A truly great leather that is, in 
fact, ''Tanned to make Good 
Shoes Better"’. It is beautifully 
adapted to better grade slip- 
pers and shoes because of its 
mellow, firm finish. AR- ua 
ROTANis chrome tanned J —————— 

in Elk and Smooth finishes 


...in a wide range of colors 










and weights. 


B & W FOOTWEAR COMPANY, 
Inc., of Webster, Massachusetts, 
feature ARROTAN in their famous 
line of slippers. At right a recent 
example of exclusive styling and fine 
side leather. 


HOWES LEATHER COMPANY, Inc. 


321 SUMMER STREET, BOSTON Salesrooms, 181 ESSEX STREET, BOSTON 
AGENTS:—IRVING PINES, New York: M. A. SWEENEY, C. S. HOWELL, Chicago; J. H. TIPTON, A. C. UTRECHT, St. Louis; 


A C. UTRECHT, Cincinnati; T. F. CARFAGNO, Hanover, Penn.; CHARLES A. SIMPSON. San Marino. California 
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SOLE REDUCING 
and ROUGHING 
MACHINE 


COMPO "JACK” 
or 

SOLE ATTACHING 

PRESS 


2 STATION 
SOLE 
ATTACHER 


SPLITTER 


CEMENT SOLE ATTACHING 


vy Versatile Machinery 
VY Versatile Adhesives 
v Cement Process “Know-how’”’ 


18 STATION 
SOLE ATTACHING 
CONVEYOR 


BOTTOM 
CEMENTER 








| SIDE LASTING 
DODGE : EQUIPMENT 
FORMING 








SOLE ROUGHING MACHINERY 
“PERMAMATIC” MACHINE 
SOLE 
ATTACHER 





Ky HEEL SEAT 
s9° PRE-FITTING 
MACHINE 





WOOD HEEL 
SCREW INSERTER 






HEEL SEAT 
FITTING 
MACHINE 






WELT 
ROUGHING 
MACHINE 





DODGE 
LINING SMOOTHER 








LINING P S : : 
ROUGHER - C4. Have you investigated COMPO's 
Bonwelt Method? Ask a COMPO Shoemaker SEE OUR NEW 
how to make BONWELTS, or write direct COMPOMATIC 
to us. Shoe Production by the simple SOLE ATTACHING PRE 

| BONWELT METHOD is increasing daily !! at the PPSSA SHOW 
| HOTEL NEW YORKER 
Rooms 1245 & 1246 
| LASTED CEMENT COMPO’S 








UPPER BONDED SOLE WELT eu BONWELT 
SSF ‘ GS —— * aS 


v/) makes the machinery 


that make Good Shoes BETTER 








W More than a billion pairs of cement shoemaking experience. 


s Van Alexei (-Mulolaatlal-taanel tiie lal-toMolalos Laetoli tom GO) OM Miclaiolay 
Syblem W Versatile adhesives developed and produced by COMPO's Chemical Division 
WV A broad background of nationwide service to the shoe industry 


COMPO SHOE MACHINERY CORPORATION 


150 Causeway Street, Boston 14, Massachusetts 
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INNERSOLES ? 


FOR THE BEST IN 
YOUR PRICE RANGE 
SEE LYNN INNERSOLE 


YNN Muh 


LYNN INNERSOLE CO. 
119. BRAINTREE ST., ALLSTON, MASS. 
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Startling innovations in shoe designs, reflecting amazing 
ingenuity of M. Andre Perugia, were introduced to the 
press this week, when Saks Fifth Avenue presented exclu- 
sive collection of custom designs and ready-to-wear group 
which introduced revolutionary new Sheathe Last. During 
long and successful career, the energetic Perugia has in- 
troduced many notable inspirations to world of shoe design. 
Attributed to his genius are platform soles, first lastex- 





backed stretchable leather shoes and open sandals. He 
revived slender taper-toe silhouette and innovated heel- 
less and arch-less designs. Lasts for Perugia'’s custom 
designs will be fitted in this country and then sent to 
France to be completed in Saks Fifth Avenue Paris Perugia 
Shop. 


Ever-seeking new materials for his designs, Perugia's 
custom collection focuses attention on heels that balance 
feet lightly, delicately in unique ways. ‘Architectural’ 
shapes that are marvels of construction; slender shafts, 
spirals, and twists of gilded nickel steel, which he employs 
because it is both light and strong, reflect Perugia's early 
training as aviation engineer. 


Feather-light and delicate evening sandals of Perugia 
are gentle swoop from heel-to-toe, sometimes supported 
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by fantastically narrow metal arch that is amazingly strong. 
A bare sandal of jade green satin that uses this ingenious 
construction has slender sling back and twisted I-strap 
of gold kid. Trio of asymmetrical strippings of gold kid 
balance lightly on a heel that spirals like a corkscrew. This 
same heel supports a black suede toeless pump that has a 
swirl of gold kid at instep. Rhinestones outline a metal heel 
that is shaped in a flat twist and are repeated on T-strap 
of shoe which is white suede (see top picture). Very 
“abstract” is the Perugia heel that is completely concave. 
This curves inward under arch of shoe and is shown in an 
at-home mule of red suede that is cut high over instep, 
sole and toe of shoe outlining natural shape of toes. 


Most modern is very abstract design Perugia has aptly 
named Picasso. Sole and heel are suspended by his narrow 
metal arch; surrealistic toes are outlined on inner sole in 
white kid. A duo of tapered straps across toes and instep 
confines foot and all is posed over an amazing heel in 
two tones of gray that indents sharply (see bottom picture). 
A square-vamped pump of French blue suede has slender 
pale blue kid heel with panel back that towers to amazing 
height of five and one-half inches. 


The inventive Perugia has designed a removable bracelet 
strap that hooks securely, invisibly to heel. Extra straps 
in contrasting colors and materials may be ordered to go 
with his new tapered platform sole that is inspired by a 
Chinese clog in purple kid and black patent leather. A 
barely-there shoe with wafer-thin sole has single band of 
patent over toes that tapers toward center and fastens 
with tiny gold buckle. The removable strap dips low over 
heel and is in soft mocha suede. 


Jewelled touches add precious note to delicate evening 
sandals and pumps, posed on slender heels. A T-strap 
shoe with slender tapered toes and sling backs is com- 
pletely paved with array of glittering rhinestones. An 
elegant closed-toe, closed-heel slipper with high back that 
tapers to a point is of pink satin encrusted with tiny 
pink crystals. Two great rhinestone-studded balls sparkle 
at instep of sleek pump of gleaming jade green satin. 


Daytime shoes in this custom collection concentrate on 
lovely, slender pump which is identified with Perugia. A 
new toe detail is introduced that looks very Moorish and 
gives illusion of shortening foot. This is extension of sole 
in pointed and squared shapes that curves up smoothly 
round tip of toe. Squared tips appear on an afternoon 
shoe of dark green suede that has low-cut instep filled in 
with criss-cross of leather strips. Classic opera pump has 
fresh appeal in black suede with wing-tipped toe and heel 
of patent leather outlined with perforations. A narrow 
cord ties in a bow at instep of a tapered black suede pump. 
Alligator walking shoes with graceful heels of medium 
height have narrow lacings at front or sides. 


No Perugia collection would be complete without his 
famous boot shoe. There are two versions of this high 
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covered-up silhouette. A glamorous low-heeled, at home 
shoe in gold cobra that is snugly gathered above ankles 
and a marvelous country-spirited shoe of honey-colored 
alligator that is styled after a jodhpur boot with low 
stacked leather heel. 


Perugia's ready-to-wear collection, designed exclusively 
for Saks Fifth Avenue, offers a startling advance—the 
"Sheathe Last." This new shoe is so completely soft and 
so pliant it conforms to foot in glove-like fit. Based on 
the opera pump, the revolutionary new construction of 
this last is composed of unfettered shapings with pliant con- 
tours. There are many variations of the Sheathe Last 
posed on slender heels, medium and high. The simple 
unadorned pump with squared vamp, elegantly decorated 
shoes with delicate appliques, as well as more tailored 
designs with perforated details of soft tucks. 


Following is advance report from Popular Price Shoe 


Show of America, concerning spring and summer shoe 
fashions. ‘DRESS SHOES for women. The shape is the 
big story for 1954. In shoes, the slender narrow look. . . 
on slim, tapered heels (no matter what the height) and 
dainty toes . . . giving the effect of fragile femininity 
is necessary to rh as the apparel silhouette. Heels are 
so varied that a whole new vocabulary is required to de- 
scribe them. Pinpoint, needle, stiletto, illusion, built-up, 
pyramid, keg, square-back, faceted, kitty-korner, barrel, 
round, pancake and bystander are but a few. 


"Low heels vie with high heels for the center of fashion 
limelight. Styles in mid-heels are as numerous and varied 
as in Tigh heels, and a new concept is growing as to the 
customer potential in this group. With this thought, the 
following are some observations from the popular price 
market for shoes of all heel heights that are of interest 
to the fashion-minded customer: 


"The pump, audaciously shelled, is number-one silhouette. 
But not the plain pump. 1954's pump is beautifully 
trimmed and lavishly patterned, It is sparked with accents 
of color, appliques, nailheads, embroidery, beads and 
cut-outs . . . all with enough excitement to turn a woman's 
fancy to new shoes. 


"The open toe, open back will sell side-by-side with the 
closed story, becoming stronger than last year, with cling 
slings very fashionable, the halter most acceptable, and 
T-straps promotional. The open toe, closed back while 
not of major importance has nevertheless produced the 
‘Ford’ shoe of the season. The sandal and sandalized 
types absolute ‘musts’; with halters the predominant pat- 
tern, and ankle straps declining. The closed toe, open 
back, especially interesting in spectators which undergo 
a marked change in styling. All kinds of new patterns and 
color combinations for '54. 


"Toes make news. The Spanish, modified, or tapered 
shape, ‘is the look fashion customers want. This will affect 
even classic stocks because patterns which give the illusion 
of or simulate the slender narrow shape will be in demand. 
Even square toes are beginning to create interest, and 
while at popular prices, this is stil a very advanced fashion. 
Look for it in smooth leather, tailored types on very new, 
equally square or faceted, mid-heels.’’ 


The advance PPSSA report has this to say about men's 
54: | 


shoes for spring-summer ‘Mesh for '54 grows in im- 
portance, not only in town types, but in informals and 
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casuals as well. Used in larger areas, with many patterns 
combining both a mesh quarter as well as plug. While 
‘wheat’ and brown in combination continue as volume, 
town shoes tend to blend rather than contrast, using blue 
with blue, blue with black, brown with brown smooth or 
suede, and black with black. 


"Novelty meshes in tweedy patterns which blend with 
gray, blue or brown suede look new in two-eyelet mud- 
guard patterns; while traditional five-eyelet blucher, and 
U-wing using larger mesh areas, are very acceptable. For 
young men, the three-eyelet blucher, with the double deck 
storm welt which is so well liked, is used with the new 
meshes in combination with leather prints or smooth. 


"In casuals, the new soft colors of men's slacks have 
inspired interesting soft colors for shoes to blend. Gray, 
Cocoa, Rust, Pearl are all prevalent . . . while even white 
buck is losing to a less sharp ‘dirty’ buck. 


"Newest styling appears to revolve around the dressy 
and informal casuals to go with the above apparel, and 
includes low-cut, slip-on types, Formaguard and light con- 
structions. Chamois Yellow, Cognac, light Gray, Blue, 
Natural and Smoke are some of the colors, often in glove 
smooth or glove brushed. 


"The tassel moc is growing by leaps and bounds for 
spring in all-over Black, Cordovan, and a very new shade 
of Charcoal Gray. News in kiltie treatments. 


"The trend to lighter constructions will cause wall toes 
to drop off, as well as extreme detailing and extensions. 
Even young men are slipping away from wall toes into 
summer weight brogues of the dressier type with fancy 
weltings. Although boys still like wall toes very much and 
they continue for boys as a volume pattern. 


"Hobby shoes are given special attention this season 
at popular prices. Some very unusual styles, such as Shag 
on latex, desert boots, gaucho styles, as well as some new 
Bondwelts in soft flexible constructions, especially de- 
signed for the man who enjoys puttering. Some unusual 
glove colors have been developed for these shoes, notabl 
‘denim blue’ looking much better than the fabric which 
inspired the name." 


—_o———. 


According to the advance PPSSA report, children's 
shoes for next spring-summer shape up this way: "Spring 
starts early with black patent number-one for Tittle girls, 
and red and then navy smooth leather following in im- 
portance. Styles tend to simple, single straps in preference 
to multiple, with decorated vamps predominating. Vamp 
patterns are very varied, are combined with mesh, white 
accents, nailheads, cut-outs and braid for some very 
fashionable treatments. The four big throatlines are: V, 
round, peaked and bow. 


"The two-strap shoe in red or brown, in welt or welt- 
type constructions, should be promoted pre-Easter as the 
new classic school type, while kiltie types, removable or 
otherwise, in a neutral color, like Smoke will look very 
new here. The fashionable side zipper in pale colors on 
black cushion sole, is equally good for boys or girls. Foam 
crepe soles continue, with a swing to colored crepes con- 
trasted with welting . . . especially in saddle oxfords with 
saddle matching the sole a very smart design. 


‘Gis Mar tbanion 
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"for shoes with STYLE, 
PROPER FIT and COMFORT... 
rely on VULCAN 
LASTS and HEELS!” 


smart shoe styling starts with 


VULCAN LASTS & HEELS... 


Vulcan's four Model Rooms are continu- 


“new 


ally creating and developing 
wood” for advance previews for the 
coming season. Remember — “Styles of 


Tomorrow” start with Vulcan! 


VULCAN 


LAST PLANTS 
Brockton, Mass. 


CORPORATION 
GENERAL OFFICES: CINCINNATI, OHIO 


_—s 
— 
- 





Vulcan’s three strategically located heel 
plants can speedily meet your re- 
quirements for gracefully-shaped, 
meticulously-fitted heels. Remember — 
For plain or covered wood heels and 


wedges call Vulcan! 


SAW AND BLOCK MILLS 
Antigo, Wisc. 
Donken, Mich. 


Vulcan directly controls all phases of 
production from cutting their own hard 
maple timber thru shipment of the com- 
pleted “wood” to the shoe industry. 
Remember — From Forest to Fashion — 
Vulcan Control is Complete! 


DESIGNERS AND MANUFACTURERS OF 
SHOE LASTS AND WOOD HEELS 


HEEL PLANTS 
Antigo, Wisc. 
Johnson City, N. Y. 
Portsmouth, Ohio 

















Booklet Explains Vertical 
Shoe Alliance 


Complete information on the pro- 

ertical Shoe Alliance plan 

which would unite independent shoe 

retailers, manufacturers and raw ma- 

terial suppliers is now available in 
booklet form. 

This has been revealed by Heinz 
W. Rollman, president of Wellco 
Shoe Corp., Waynesville, N. C., and 
founder of the Vertical Alliance. 

The Alliance was proposed by Roll- 
man as a practical means of making 
it ible for the independent re- 
tail er, manufacturer and supplier to 
compete with larger shoe chains and 
manufacturer-owned retail outlets. 


Chief advantages to the retailer, 
according to Rollman, include low- 
ered product cost, smaller overhead 
and promotional costs and more ef- 
ficient operating procedures. Manu- 
facturers would also be better able 
to anticipate seasonal or annual re- 
quirements and thus level off peak 
highs and lows so typical of today’s 
shoe manufacturing operations. 

Under the plan, Rollman said, each 
businessman would retain his inde- 
pendent status and identity while 
benefiting from a cooperative plan- 
ning and purchasing operation. 

Detailed information on the plan 
can be obtained from Vertical Shoe 
Alliance, P. O. Box 140, Waynesville, 
N.C, 
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NEW PFAFF MODEL 
SPEEDS TOP STITCHING 


Pfaff Industrial Sewing Machine 
Corp. of New York is now offering 
a modified version of its world-famed 
Model 193 sewing machine for the 
shoe industry. 

The machine is claimed to speed 
up top stitching and under trimming 





edges of linings in one operation, 
particularly on fully-closed narrow 
shoe uppers. 

A completely new designed knife 
bracket and guard facilitates place- 
ment and removal of the shoe upper. 
The entire operating unit now moves 
in a 60-degree arc as against the 90- 
degree arc formerly used. 

The new unit has been designed to 
take either a Pfaff blade or any 
American-made blade. It still incor- 
porates the 2:1 knife action, com- 
pletely eliminating the need for a 
motor-driven knife. 


Brand Names Day Set For 
April 28 

A new date for Brand Names Day 
—1954, originally set for the second 
week in April, has been selected by 
Brand Names Foundation, accord- 
ing to Henry E. Abt, president of the 
Foundation. 

Abt said the change was made to 
avoid conflict with retailing and busi- 
ness activities planned during Easter 
week, 

The 1953 Brand Name Retailer- 
of-the-Year award will be presented 
to 125 of the country’s outstanding 
retailers at a dinner to be held in 
the Grand Ballroom of the Waldorf- 
Astoria, New York City. 
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MILFORD SHOE WORKERS 
APPROVE NEW PAY PLAN 


New Firm Expected To Open 
Shortly 


The fortunes of former workers of 
Derman Shoe Co. in Milford, Mass., 
took a turn for the better last week 
when a wage scale offered by a new 
firm seeking to take over the Derman 
plant was approved by members of 
the Milford Shoe Workers Associa- 
tion. 

The Association has authorized a 
negotiating committee to work out a 
labor contract with the new firm, as 
yet unidentified. Union officials said 
they would reveal the firm’s name 
after the contract has been settled. 

Derman Shoe Co. was closed per- 
manently last March. The Workers 
Association has since made several 
unsuccessful attempts to bring a new 
concern into Milford. Approximately 
250 shoe workers were laid off. 


New Clicker Block Planer 
On Market 


E-Z Clicker Block Planing Machine 
Co. of Brooklyn, N. Y. is offering a 
new-type Clicker Block Planer which 
it claims saves time, blocks and 
money. 

The new planer, according to Sam 
Fruchtman, head of the company, 


features ease of operation, and sim- 
plified design and operation. Made 
of cold rolled steel, it requires no 
experience in the operation and can 
be used on either wood or rubber 
clicker blocks. Complete weight of 
the machine is 85 pounds and it is 
powered by a 14 Horsepower motor. 


Gilbert Hahn Honored At 
Testimonial 


A total of 54 shoe retailers and 
other businessmen turned out Nov. 
15 for a testimonial luncheon for Gil- 
bert Hahn, new president of the Na- 
tional Shoe Retailers’ Association. 

Herbert J. Rich, president of B. 
Rich’s Shoe Stores, Washington, 
D. C., presided. Rich also is presi- 
dent of the Merchants and Manufac- 
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turers’ Association of the District of 
Columbia. 

Julius G. Schnitzer, chief of the 
leather, shoes and allied products 
division of the Commerce Depart- 
ment, was chief speaker. 

John Hazen, Washington represent- 
ative of the National Retail Dry 
Goods’ Association, also spoke briefly. 

Hahn said business in Washington, 
D. C., is less than many had hoped 
for. He recalled that a professor 
spoke a few days ago saying that 
Washington businessmen are suffer- 
ing from “economic hypochondria.” 

Said Hahn: “If that means we 
make less money this year than last 
year, we are suffering. A lot of us 
need penicillin shots, and we at 
Hahn’s could use a double dose.” 





International Fabric Moves 
To New Offices 


International Fabric Corp. of Bos- 
ton is planning to move shortly from 
its present location at 202 Lincoln 
St. to 163-167 Lincola St. in the 
Albany Building. Mark Edison, pres- 
ident of the company, reports that 
International will occupy a_ large 
double street floor store which affords 
ample space for six individual show 
rooms as well as offices. 

Reasons for the move, said Edison, 
are greatly increased space and facili- 
ties to handle merchandise in volume 
with more efficiency. The change-over 
is expected to be completed by Jan. 


1, 1954. 











For Precision Control of Unhairing 





use HOOKER sodium sulfhydrate... 


@ Thanks to Hooker Sodium Sulfhydrate, you can ad- 
just the sulfide and alkali strength of unhairing solu- 
tions exactly as you wish. 


@ This is because Hooker Sodium Sulfhydrate in lime 
forms only half as much caustic soda as the same 
quantity of Sodium Sulfide forms. 


@ Alkalinity may be increased, without changing sul- 
fidity, by adding controlled amounts of Hooker 


Sodium Sulfide or Hooker Caustic Soda. 


This precision control of solutions ends hide injury 


from high alkalinity, and assures production of 
stronger, cleaner, better grained leather. Lower alka- 
linity limits attack on the hair, giving greater yields 
of better quality product. 


@ Hooker Sodium Sulfhydrate flakes dissolve rapidly 
even in cold water, producing a clear solution which 
can be used at once. There is practically no sedi- 
mentation even after long standing. 


@ And Hooker Sodium Sulfhydrate saves you 40% on 
chemical handling and storage—because you need 
only 60% as much to obtain the same sulfidity as 
with double strength Sodium Sulfide. 


Hooker Bulletin 500 tells more about Sulfhydrate 
Unhairing Solutions. It suggests procedures for 
calfskins, hides for sole leathers, for side and 
upper leathers, and for specialties. A copy will be 
sent you free when requested on your company 


letterhead. 


HOOKER 
ELECTROCHEMICAL 
COMPANY 
| UNION ST., NIAGARA FALLS, N. Y. 


NEW YORK, N. Y. . LOS ANGELES, CAL. 
TACOMA, WASH. 


CHICAGO, ILL. . 
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LEATHER UNION 
FILES NEW PROTEST 


Seeks Injunction Against 
Labor Board 


International Fur and Leather 
Workers Union appeared in court at 
10 a.m. Nov. 19 to seek an injunction 
against government refusal to serve 
the union in certain collective bar- 
gaining cases. 

U. S. District Judge Richmond B. 
Keech heard arguments of the union 
seeking an injunction against the 
National Labor Relations Board. 

The board ruled Oct. 23 that it will 
deny many, services to unions whose 
officers are under indictment on 


grounds they filed a false affidavit 
they are not Communists. 

Ben Gold, International president 
of the union, is under such an indict- 
ment covering an affidavit filed Au- 
gust, 1950. Trial date for this case, 
carrying criminal penalties of jail 
sentences and fines upon conviction, 
is set for Jan. 18, in Washington. 

The union told the court it will 
suffer “irreparable” harm if the 
board is permitted to deny services 
to such unions as the fur workers. 

The board replied this week as 
follows: “The court is without juris- 
diction of the subject matter of this 
action. 


“The complaint fails to state a 
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COMBINING — ELASTICIZING 
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IN STOCKS AS IN SHOES 
GOOD BACKING PAYS OFF 


Behind good stocks and bonds is sound financial backing. And 
behind the shoes of wise manufacturers is Windram backing — 
for 85 years the standard of the industry. So, consult with Windram 
experts about new styles — new fabrics — special materials — and 


For Windram’s leadership is based on two solid skills: KNOW-HOW 
and SERVICE — the right combination to satisfy your most par- 









3 Dorchester Street 





WINDRAM MANUFACTURING COMPANY 
Established 1867 


So. Boston, Mass. 
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claim which entitles plaintiff to equi- 
table or other relief.” 

The board certified the Interna- 
tional Fur and Leather Workers 
Union as the collective bargaining 
representatives in 35 separate in- 
stances in the 30-month period from 
August, 1950, through February of 
this year, a check of NLRB records 
shows. 

If the rate kept up during the last 
nine months, the total would be 45 
at this time, covering the entire pe- 
riod the union has been in compli- 
ance with the Taft-Hartley Labor Act. 

Under the Oct. 23 policy, no more 
certifications are possible to the fur 
and leather workers unless the courts 
disagree with the board. 





Takes Over Midwest 

















Marden |. Lindsay recently appointed 
Midwestern sales representative for Nopco 
Chemical Co. of Harrison, N. J. Lindsay 


will handle Nopco's complete line of 
leather processing chemicals in Wisconsin, 
Ilinois and Michigan. 


Shoe Corporation Sales On 
Upgrade Still 


Sales of Shoe Corp. of America, 
Columbus chain, during Oct. totaled 
$5,465,673, an increase of 4.71 per- 
cent over sales of $5,220,016 for the 
same month a year ago. 

The company also reports that net 
sales for the 44 weeks ending Oct. 31 
totaled $48,442,454, an increase of 
6.43 percent over last year’s figure 
of $45,517,269 for the corresponding 
period. 

Since last year, the company has 
increased its total stores from 483 to 
504, through consolidation with Gal- 
lenkamp Stores Co., Block Shoe 
Stores, Inc., and Schiff Shoe Co. 
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SHOE CHAIN SALES 
SHOW GAIN IN OCTOBER 


Sales of four leading shoe chains 
during Oct. showed general gains, 
dollarwise over Oct. a year ago, ac- 
cording to latest reports. 

The Tanners’ Council reports that 
only Melville Shoe Corp. showed a 
decline for the month with dollar 
sales listed as 1.8 percent below a 
year ago. G. R. Kinney Co. showed 
an increase of 7.2 percent over a year 
ago, Edison Bros. Shoe Stores, Inc., 
listed sales 1.9 percent better than 
Oct. 1952 and Shoe Corp. of America 
listed a 6.4 percent increase over last 
year. 

The Council said that if these re- 
sults are indicative of retail shoe vol- 
ume for the month, “it would appear 
that shoe sales were better than trade 
comment and reports would lead one 
to have expected.” Thus the rate of 
shoe consumption for 1953 is holding 
to the level originally anticipated for 
the year. 





Joins Gro-Cord | 








Tim Giblin, Jr., who has been appointed 
sales manager of Gro-Cord Rubber Co. of 
Canada, Ltd. Giblin was associated with 
United Last for many years before joining 
Gro-Cord. He is well known throughout 
the Canadian shoe trade. 


New Altoona Shoe Plant 
Completion 


The fifth notch in the Altoona 
Enterprises, Inc., “magic shovel” was 
carved this week at the site of the 
new Altoona Shoe Co. plant in Pleas- 
ant Valley. 

M. M. DeVorris, chairman of the 
industrial development committee of 
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the Altoona Chamber of Commerce, 
carved the notch as Max Billig, owner 
and operator of the company, held 
the shovel. 

Altoona’s newest industrial plant is 
being constructed by J. C. Orr & Son, 
contracters. The plant is approxi- 
mately 80 percent completed. Most 
of the work to be finished is on the 
inside, including the cement floor. 

Construction on the 47,500 square- 
foot structure began in July and is 
slated for completion Dec. 15. The 
company will move into the building 
immediately. This plant and the old 
one at Industrial Avenue and Twenty- 
ninth Street, both will be operated 
for about a three-month period. 





MAINE SHOE WORKERS 
WIN NEW CONTRACT 

Members of the Lewiston-Auburn 
Shoe Workers Protective Association, 
Maine independent, have approved a 
new contract with shoe manufactur- 
ers of the area. 

The new contract, which expires 
Aug. 21, 1954, was described by 
union spokesmen as essentially the 
same as the 1953 pact. No general 
wage increases or added benefits are 
included although a wage reopening 
provision is contained. 

Some 4,000 shoe workers in the 
area are covered by the agreement. 
Workers were given a five percent 
wage increase last February. 
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ee of the proper yarns is 
the first step in the manufacture of our 
extensive line of BINDINGS and BRAID- 
TRIMS for Feminine Footwear. The 
highly-skilled supervision in our affiliated 
mills continues in our own affiliated dye 
plants where our quality-controlled nar- 
row fabrics are dyed expertly in the sea- 


son’s most fashionable colors. 


Lawrence Schiti 
Silk Mills 


Manufacturers and Distributors to the Shoe Trade of 
FINE-QUALITY NARROW FABRICS 


New York 16, N.Y. 
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MILITARY 
BIDS AND AWARDS 





COMBAT BOOT BIDS 


Endicott-Johnson of Endicott, New 
York, was low bidder on Inv. No. 
915C covering 189,556 pair of boots 
combat USMC. Their unit price was 
$6.04 pair fob. their plant, Johnson 
City, New York, for the full quantity. 
Other low bidders follow: 

International Shoe Co. of St. Louis, 
Mo., offered a unit price of $7.11, 
fob. their plant Manchester, N. H., 
for delivery to Philadelphia, and a 

rice of $6.99 pair fob. their plant 
arshall, Mo., for delivery to San 
Francisco, Cal. 

J. F. McElwain of Manchester, N. 
H., quoted $6.81 for the first 40,000 
pair and $6.98 for the next 33,280 
pair or $6.87 pair for a total of 73,280 
pair fob. their plant Nashua, N. H., 
for delivery to Philadelphia and 
$6.75 pair for the first 70,000 pair 
and $6.91 pair for 46,276 pair or 
$6.813 for a total of 116,276 pair fob. 
Manchester, N. H., for delivery to San 
Francisco, Cal. McElwain reserved 
the right to accept not less than 
40,000 pair minimum. 


John Addison Footwear Co. of 
Marlboro, Mass., offered 60,000 pair 
at $6.375 pair delivered to Phila., Pa. 
and 60,000 pair at $6.315 pair fob. 
their plant Marlboro, Mass., for 
delivery to Philadelphia, Pa. They 
also quoted a price of $6.515 pair 
for a quantity of 60,000 pair deliv- 
ered to San Francisco, Cal., and 
$6.195 pair for a quantity of 60,000 
pair fob. their plant for San Fran- 
cisco destination. Addison offered a 
discount of 1/10%—30 days plus 
a reservation of accepting 60,000 
pair maximum. 

General Shoe Co. of Nashville, 
Tenn., bid $6.55 for 23,196 pair, an 
additional 23,196 pair at $6.65, and 
an additional 23,888 pair at $6.85 
for delivery to Philadelphia, Pa, or; 
a price of $6.68 for the total quantity. 
They also quoted $6.37 for 23,196 
pair, an additional 23,196 pair at 
$6.47 and an additional 26,888 pair 
at $6.67, or $6.50 for the total quan- 
tity. All fob, their plant Huntsville, 
Ala. 


MUKLUK BOOTS 


14,780 pair of boots, Mukluk, Sage 
Green USAF shade 514-N-1B; are re- 
quested by the New York Quarter- 
master Purchasing Agency, 111 East 
16th St., New York City, under Invi- 


tation No. QM-30-280-54-112. Open- 
ing date December 3, 1953. Delivery 
schedule calls for April through Au- 
gust, 1954. 


AWARD BLACK OXFORDS 

Applefield Clothing Mfg. Co. of 
Baltimore, Md., was low bidder on 
Invitation No. 35. calling for 2,846 
pair oxfords black, calfskin blucher 
type, at a unit price of $6.89 less a 
discount of 1%—10 days. 

Freeman Shoe Co. of Beloit, Wisc., 
bid $8.15 pair less 2%—20 days. 
French, Shriner & Urner of Boston, 
Mass., offered a price of $9.10 less a 
discount of 144%—10 days. Stetson 
Shoe Co. of South Weymouth, Mass., 
quoted $9.19 pair net. 


AWARD NAVY OXFORDS 


Three awards have been announced 
by the Armed Services Textile & Ap- 
parel Procurement Agency, 111 East 
16th St., N. Y., under Invitation No. 
35, as follows: Doyle Shoe Co., 
Brockton, Mass., 60,000 pair at a 
dollar volume of $302,300.00. Vic- 
tory Shoe Co., Brockton, Mass., 
50,000 pair at a dollar volume of 
$260,000.00. J. F. McElwain Co., 
Nashua, New Hampshire, 89,692 pair 
at a dollar volume of $469,986,00. 
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Alligators, Lizards, Exotic Snake Skins 
The most exciting leathers for 
the most beautiful footwear 
in an overwhelming array 


of inspiring fashion colors. 


401 FOURTH AVE., NEW YORK 16, N. Y. 
Tanners of fine reptile leathers. 
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LEATHER PROBLEMS 
(Concluded from Page 30) 


increasing the heft of leather so it 
can spread out into area, perhaps we 
have merely scratched the surface. 
Or, conversely for the same reason 
and end result, process the stock so 
less goes into the split and similarly 
less is removed by shaving. One pays 
the same price—in the raw—for the 
splits and shavings as for the grain 
but the comparative sales value 
doesn’t warrant discarding so much 
of the flesh side. There may be other 
mechanical means of stretching the 
hide before it is processed. Recently 
we wrung and set-out soaked sides 
and found after liming 25 percent less 
white weight, and more area and less 
head wrinkles on such treated stock. 

One tanner stated that if he knew 
more about the internal chemical and 
physical structure of collagen and 
knew how to alter it further, he 
should obtain 30 percent more yield 
in his leather. 

Loose break, empty flanks, and 
drawness have been too long consid- 
ered as skeletons in the tanner’s 
closet. If research would accept the 
challenge to drag these skeletons into 
the open and endeavor to do some- 
thing about them, then perhaps in- 
dustry would sit up and take notice, 
and, as a consequence would not be 
so impassive toward research. 

Some one has to start this ball roll- 
ing. So why don’t the three tanners’ 
production clubs (Delaware Valley, 
New England and Wisconsin) get to- 
gether and see what can be done so 
the industry produces leathers with 
tighter break, smoother bellies, better 
laid out shoulders and fuller flanks— 
all with fewer and fewer veins, and 
more and more footage? 





Deaths 


Benjamin V. Harrison 
... 91, retired leather merchant, died 
Nov. 13 in Mountainside Hospital, 
Montclair, N. J., after a short illness. 
Well-known throughout the leather 
and shoe trade in that area, he was 
former president of Benjamin V. Har- 
rison Co., New York leather dealer, 
and treasurer of J. G. Curtis Leather 
Co. of Ludlow, Pa. A graduate of 
Yale University, Harrison entered the 
leather business shortly after gradua- 
tion and remained active in it until 
several years ago. He was active in 
local affairs, having served as president 
of the Montclair Board of Education 
and Civic Association as well as many 
other organizations and groups. Sur- 
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viving are two daughters, Mrs. Fred- 
eric P. Fiske, and Mrs. Frank L. Soule; 
two sons, Benjamin, Jr., and Dr. 
Francis F.; 11 grandchildren and 17 
great-grandchildren. 


Frank Sbicca 
... 61, shoe executive, died Nov. 13 
in Los Angeles, Cal., after a short ill- 
ness. Active in the shoe industry for 
many years, he was secretary of Sbicca 
of California, Los Angeles producer of 
women’s and misses’ cemented dress 
and casual shoes. Sbicca was well 
known in Philadelphia where he man- 
ufactured shoes for many years before 


leaving for California in 1943. He 
leaves his wife, three sons, two daugh- 
ters, a sister and nine grandchildren. 


A. Watson Armour 
... 71, packing executive, died Nov. 
6 in St. Luke’s hospital in Chicago of 
a heart ailment. He had been ill for 
about a month. Armour was a director 
and member of the executive commit- 
tee of Armour & Co., Chicago packer. 
Surviving are his wife, Elsa; a daugh- 
ter, Mrs. W. Irving Osborne, Jr.; two 
sons, A. Watson III and Charles B.; 
a sister and seven grandchildren. 

(Other Deaths on Page 74) 
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Gupsy 


A Mellow, Dyed Through, 
Full Grain Casual Leather 
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GENUINE SIDE AND CALF 
LINING LEATHERS 


Bri erproo 


A Reverse Side Leather 
of Character 


IN SEASONAL COLORS 


LEATHER CRAFTSMANSHIP AT ITS BEST 


HEBB LEATHER CO., INC. 


112 BEACH STREET, BOSTON (11), MASS. 


Glivhide 


A Neutral Back, Quality 
Side Leather 
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LEATHER MARKET MARKS TIME 
AS NEW YORK SHOW NEARS 


New Business Moderate But Deliveries Against 
Old Orders Large 


NEW YORK MARKETS 


Upper Leather: Market un- 
changed here with some business re- 
ported but no real pep. Tanners feel 
there should be a lot of business now 
as we are getting close to spring but 
here in the New York area most of 
the factories are not very busy. 

Large spread elk of 41 to 5 ounces 
between 39c to 42c and down as to 
tanner, etc. and any attempt to buy 
under these prices meets with firm 
refusal. Demand still for glove tan- 
nages and for aniline dyed leather. 
Patent leather still a good item and 
calf is good with the high-priced shoe 
manufacturers. It can not go into 
the more popular-priced shoes. 

Reptile Leathers: Spring is his- 
torically the season for snake leathers 
but little activity is reported in snakes 
to date. In fact, there is still a de- 
mand for alligator lizards which is 
mostly a fall and winter proposition. 

Sole Leather: Little action on 
regular manufacturers’ oak sole 
leather bends and offal. Prices are 
firm, as would be expected in view of 
the hide prices and coming to the 
poorer end of the hide season. The 
10 iron and up bends 50-52c and 
9/10 iron 53-56c with light weights 
up to 65-68c. On bellies 27c is well 
maintained and some tanners have 
not sold under 28c recently. 


Double rough shoulders remain 
slow but, here too, prices are firmly 
held at from 44c to 54c as to weight, 
etc. Tanners feel that demand for 
sole leather should develop soon as 
they report manufacturers’ inventor- 
ies cannot be very high with manu- 
facturers and the spring shoes will 
soon have to be made. On retan sole 
leather, it is reported that the market 
is very good and children shoe manu- 
facturers seem active. 


Sole Quiet 


Little new sole leather business re- 
ported this week. Sales of two to 
three weeks ago reported enough to 
take care of production for next 
month or so. 

Light bends the short item. With 
poorer hides coming into the mar- 
ket, tanners need up to 68c for best 
tannery run light bends. Selected 
clear lights bring prices in the lower 
seventies. Good 8-9 iron bends 
bring up to about 60c; some tanners 
ask a cent more. Up to 54¢ asked for 
9-10 irons with last sales reported at 
53c and down. Tanners ask 50c for 
heavies, get it for the best. 


Offal Slumps 
New interest in offal reported slight 
this week. Yet situation not bad be- 
cause of fair backlog of orders placed 





Prices and Trends of Leather 





KIND OF LEATHER THIS MONTH YEAR 1952 
WEEK AGO AGO HIGH 
CALF (Men’s HM) .... 73-1.06 73-1.06 85-1.05 85-1.10 
CALF (Women’s) 0.0..........600 62-1.03 67-1.00 80-95 $0-1.03 
EM, BUIMIIE cacbsscaccns.-.scoceseosstsiooees 60-1,00 75-1.15 85-1.05 85-1.10 
KID (Black Glazed) . 55-90 55-90 75-90 75-90 
EN on. ca lvccncccessecscescserseveassecees 48-91 48-91 80-96 80-96 
PATENT Siieebanie) oe EER DYE are aT 55-60 55-60 56-60 56-60 
SHEEP (Russet Linings) .................. 15-26 17-28 18-30 18-32 
KIPS (Combination) . 52-56 52-56 50-58 56-60 
EXTREMES (Combiaction) . 48-52 48-52 52-56 54-56 
WORK ELK (Corrected) .................. 37-41 37-41 38-44 38-46 
SOLE (Light Bends) ......0....0.000....... 65-68 65-67 68-70 65-70 
os cose cienctcaksbodscevsivales 27-29 26-28 26 26-27 
SHOULDERS (Dble. Rgh.) . 50-53 50-53 50-53 50-55 
SPLITS (Lt. Suede) ...............0.000..... 30-35 33-37 34-38 35-39 
SPLITS (Finished Linings) ................. 17-22 18-23 23-25 24-26 
SPLITS (Gussets) .....................000.0.... 15-17 15-17 16-18 18-20 
WELTING (% x %) 7, 7% 7% 8 
LIGHT NATIVE COWS 15-16 17 20 1714-18 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock. 
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recently. Bellies, still the most active 
department, bring 26-29c with up to 
30c asked for some. With demand 
slight, single shoulders with heads 
on quoted at 38-40c. Double rough 
shoulders being shipped against or- 
ders placed recently at below 50c for 
tannery run lights. Now that demand 
has dropped tanners ask 50c and 
more. Carefully selected clear spe- 
cialty shoulders bring up to 54c. 
Heavy shoulders slow, can be bought 
for 46c and less according to worth. 


Calf Unchanged 
Only top selections in short supply. 
Prices generally steady. Tanners op- 
timistic about immediate future of 
women’s weights, now the slowest 
part of market. 

Men’s weights still quoted at $1.06 
and down for regular finish with 
about five cents premium on aniline 
finish. At below a dollar, where the 
volume lies, activity far from satis- 
factory. Practically the same situa- 
tion in women’s weights with top 
selections, 95c-$1.03, in very short 
supply. From 80c down to about 63c 
business dull. Suedes have not been 
so quiet in many years. 

Fortunately for some tanners, they 
have customers who need something 
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in a hurry. It is sales of this sort 
that keep the week from being an 
exceptionally slow one. Other tan- 
ners not particularly worried about 
orders. They sold ahead recently and 
will be kept busy for one to two 
months. 

Heavy combination aniline finish 
kips quoted at 56c and down. Ex- 
tremes 52c and down; large leather 
about 48c and down. These quota- 
tions cover the best tannages. There 
is leather to be had for less. 

Heavy chrome kips bring 52c and 
down for very best. There is a wide 
price range in extremes with 48c 
about the top price asked. Large 
chrome leather brings 44c and down 
with so-called volume tannages offer- 
ing leather in the 30s. 


Splits Mixed 

Heavy suede in black, red, green 
and blue, along with white, gets good 
call at 44c and down for best. Light 
weight suedes quiet. Lining suedes 
fair here, slow there at 26c and down 
with about 20c the usual operating 
field. Plenty for non-slips at well be- 


low 20c. 


Finished lining splits get good vol- 
ume but production very large and 
orders not spread evenly enough to 
satisfy all. Up to 22c asked with 
good business done at 17-20c. 


Sheep Better 


With raw skins lower, leather buy- 
ers asked for concession in sheep 
prices and often got them. Result: a 
fairly active week. Russets for boot 
linings brought up to about 26c, for 
shoe linings good volume done at 
17-2le. Colored vegetable linings 
sold at 26c and down with some ask- 
ing two cents above that figure. 
Chrome linings quoted at about 32c 
and down with business reported fair 
to good. 


Belting Fair 
Activity throughout the curried 
belting industry is not uniform. Some 
find that business is not what it 
should be this time of the year, while 
others are quite satisfied with the 
orders coming in. Nowhere, however, 
is business considered actually slow. 

Prices remain unchanged. 


AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec. No. 2 No.3 


Butt Bends ..... 1.25-1.35 1.23-1.31 1.16-1.27 
Centers 12” ..... 1.53-1.64 1.43-1.55 1.41-1.45 
Centers 24”-28” . 1.51-1.58 1.41-1.52 1.39-1.53 
Centers 30” .... 1.47-1.52 1.37-1.47 1.35-1.43 
Wide Sides 1.22-1.25 1.18-1.21 1.12-1.14 
Narrow Sides 1.14-1.17 1.11-1.13 1.05-1.07 


10c; Light, plus 7c; Heavy, minus 5c-10c; 
Ex Heavy, minus 5c. 
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Kid Mixed 

Kid leather tanners of Philadelphia 
report black glazed still the biggest 
seller with a considerable amount of 
white continuing to move. Some tan- 
ners also doing business in reds and 
blues in glazed. As far as the more 
unusual color tones are concerned, 
there is just no demand at all. 

No new development of interest in 
black suede. Increased activity in this 
type of leather reported last week 
has not continued and most tanners 
report very little business, 

Slipper leather selling to some 
degree in golden brown, reds and 
blues. 

Linings still fairly good. Some tan- 
ners continue to report crushed as 
doing very well in black, white and 
colors. Most still not finding sufficient 
interest in crushed to make it worth 
their while to process. 

All kid leather prices holding firm. 
Rawskins still not too satisfactory 
in price or quality. 


Average Kid Leather Prices 
Suede 32c-95c 
Slipper 25c-60c 
Linings 25c-55c 
Crushed 45c-75c 
Glazed 25c-$1.00 
Satin Mats 69c-98c 
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You will save 35% cementing time. 
Schaefer Cementers completely and 
uniformly latex die-cut pieces of 
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69 Carbon Street, Bridgeport, Connecticut 


Tel.: Bridgeport 68-2250; New York City 
LExington 2-2010; Boston ARlington 5-8096 
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Work Glove Draggy 

As a result, demand for work 
glove splits has not been very broad. 
LM weight quoted unchanged at 16- 
17c for No. 1 grade, 15-l6c for No. 
2 grade and 14-15c for No. 3 grade. 
M weight still quoted at 17-18c for 
No. Is, 16-17c for No. 2s and 15-1l6c 
for No. 3s. 


Garment Quiet 

This market still comparatively 
quiet. Demand for horsehide gar- 
ment leather slow at last reported 
trading basis of 38c and down for 
good tannage and with more offered 
at that price it is apparent that buyers 
are inclined to back away. 

Suede in better tannages ranged 
36-38 and down with 34c quoted 
for regular or ordinary productions. 
Grain finish has been bringing from 
38c for top tannage down to 32c for 
low grade. Cowhide garment leather 
holding about unchanged and steady 
movement around 34-36c as to tan- 
nages. 


Tanoll 


Reliable 


Uniform 
The ORIGIN 


DIAMOND ALKALI 


Case leather remains unchanged at 
40-41c¢ for 2-24% ounce, and 42-43c 
for 3-31 ounce. Grade A russet strap 
leather continues about the same 
around previously quoted levels or 
5le for 4/5 ounce, 53c for 5/6 ounce, 
55c for 6/7 ounce, 57c for 7/8 ounce, 
59c for 8/9 ounce, 62c for 9/10 
ounce, and 65c for 10/11 ounce. 

Grade B generally quoted at 2c less 
and Grade C about 4c less. Colors 
still bring a premium of 3c and 2c 
over russet prices is quoted for glazed 
finish. 

Pigskin sales spotty. What interest 
exists is in the medium grades from 
50c to 65c. Palm stock neglected. The 
number ones enjoy a good demand 
from abroad at around $1.00 a foot. 
Top-grade Cabrettas hard to move. 
Some business is done in the lower 
grades from 35c to 45c but the busi- 
ness is spotty. 

There is a small but steady demand 
for grey suedes at 36c and 32c. 
Iranians and domestic grains at the 
fill-in stage with no change in prices. 
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Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp’t, bag. . . $72.00 


Wattle bark, ton ....‘‘Fair Average’’ $100.00 
kkk vib wehbe ah ieikeus ‘*Merchantable’’ $ 96.50 


Sumac, 28% leaf ........sesccceseee . - $120.00 
MNEE <n sade cies 00.94,0av ea tntdneneee $110.00 
Myrobalans, J. 1's Bombay ....... $44.00-45.00 

BOGGOE nc cvccsdcecneesssecedecnceces $48. 

Genuines ........--+++- oceevcecicee ° "$50.00 

Crushed 42-44% .....cccrsscccccseces $62.00 
Valonia Cups, 30-32% guaranteed ....$58.00 
Valonia Beards, 40-42% guaran- 

ME Nixie ccwacencae ne seaavewes $75.00-76.00 
Mangrove Bark, Ecuadorian ....,..... $54.00 
Mangrove Bark, Colombian ............ $58.00 
Mangrove Bark, 38% E. African ...... $71.00 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 


BORE GATS sf cccdecccccccccescccoscase 4.40 
PRN MAE, hs vawebeadee basse ne seee ace 
MOPTONE, U.Gb. cnc cccccecdccvcsccnccce 5.65 


Chestnut Extract, Powdered (basis 
60% tannin), f.0.b. plant 


RR Gade a saied cesadetevescccsceasses 11.28 

PS EN, ccc epee eeneakeneneee &0.0 12.00 
Cutch, solid Borneo, 55% tannin ...... 08% 
Hemlock Extract, 25% tannin, tk. cars 

$.O.B. WORM cccccccccccvccccccececs -0625 

WN BES See ciiscctw res cate be iantes .06% 
Oak bark extract, 25% tannin, Ib. 

Dbis. 6%4-6%, tks. .....-eceeeeeeece 06% 


Quebracho Extract: 
Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 3/16 


Wattle extract, solid, c.l., East African 


BO CARR adc vec ceccvcecsoceceiess 
Wattle extract, solid, c.l., South African 

WOT GROMER. 6 icc ccccccvccvicccccece - 10 
Powdered super spruce, bags, c.1. 

SNUES Bes So ctu ca cucnvcevestosess 05% 


Spruce extract, tks., f.0.b. wks. .... .01% 


Myrobalan extract, solid, 55% tannin.. .07% 
ie” “pean extract, powdered, 60% tan- 

BE OLE EEN BE Oy Rr ae 10 
Valonia extract, powdered, 63% tannin 09% 
Quebracho Extract, Powdered, Swedish 

spray dried, 76-78% tannin ........ -16% 
Wattle Extract, Powdered, Swedish, 

EO COE cincnc ed4a ss osccedececes -15% 
Powdered Spruce, spray dried, "Swedish .04 

Myrobalan, Swedish, Powdered 68-70% .11% 


Oakwood, Swedish, solid, 60-62% .... .11% 
Oakwood, Swedish, powdered, 64-66% .12 


Larchbark, Swedish, solid, 54-56% .. .11% 
Larchbark, powdered, Swedish spray- 
Gried, 58-60% . 2.2... ccc ee ee seecces -12% 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. .... .90-.95 
Cod, sulphonated, pure 25% moisture .. .13 


_ —— 25% added mineral 
Gaee CROASA US 0Cce0s bhEHeteeeE® -11%-.12 


Piss AaW Seeded y hbase Chetoe ca eee -.11 
Castor oil, No. 1 C.P. drs. Le.l. ...... .24 
Sulphonated castor oil, 75% ........++ .22 
Linseed oll, tks., f.0.b. Minn. ........ -16 

CEN Wen geevcweeescpscsevecccccese -17% 


Neatsfoot, 20° C.T. ......cceceecceces -28 
BE oe rae 


Neatsfoot, prime drums, c.l. .......... 19 
LE BEANE pac RUN ab oe Ke os ce 0.de see -20 
Neatsfoot, sulphonated, 75% .... .16%-17% 
Olive, denatured, drs. gal. .......... 2.20 
Waterless Moellon ...........-.e.seees 14 


Artificial Moellon, 25% moisture .... .13 
Chamois Moellon, 25% moisture .. .11-.12 


Common degras ..........eeeeeee -16-.18 
Neutral degras ............s00-- -30-,31 
Sulphonated Tallow, 75% ......... -11-.12 
Sulphonated Tallow, 50% .......... -08-.09 
Sponging compound .............. -13-.14 
SG gd ue Fa reds + 6ae couins beece -11-.12 
Sulphonated sperm, 25% moisture .. .14-.15 
—- Oils, 200 seconds visc., tks., 

PEG EOE REGS PORE Roe DN -16 
Petvoleui Oils, 150 seconds visc., tks., 

Vit seesaw dh pen eet bs 06 cs.0 0:9 15 
Petroleum Oils, 100 seconds Visc., tks., 

CCRERSE CehneAE 40 SwES ERAS 40 < oe 6 





*Imported Extracts are plus duty. 
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TANNER PRESSURE FORCES 
NEW DECLINES IN HIDE PRICES 


Rawstock Activity Slows Generally As Market 
Seeks New Level 


Big Packers Weaken 


Resale offerings of light native 
cows at 16\4c and branded cows at 
13c slow to sell as many tanners re- 
duced their ideas at least a half cent. 

Net result was that packers found 
it necessary to accept a half cent re- 
duction on light native cows, over 
15,000 hides of this selection selling 
from northern and river points at 
l6c. Butt branded steers as well as 
Colorado steers also declined a half 
cent, at least 8,500 selling at 13c for 
butts and 12c for Collies. Some of 
the big packers, however, were able 
to sell northern branded cows on the 
steady basis of 13c, around 7,200 
moving on that basis even though 
large tanning outlets only bid 124c 
on these hides. 

Light native steers considered un- 
changed for the most part, the bulk 
of recent sales being at 16%c but 
in at least two instances 17c was paid, 
one lot of low grub St. Paul produc- 
tion moving on that basis and another 
lot from Des Moines in combination 
with heavies at 15c. 

Due to limited production at this 
time of the year, prices of ex light 
native steers, light and ex light Texas 


steers actually moved counter to the 
general trend of the market. Ad- 
vances of a half cent were paid, ex 
light native steers selling up to 191 sc 
while the light brands sold at Ie 
and ex light branded at 15%ic. 

Bulls also have been in limited 
supply and latest reported trading 
involved Chicago and river produc- 
tions at lle for native and 10e for 
branded while St. Paul productions 
sold at a half cent more. 


Independents Move Fast 

Packers’ Ass’n. this week sold 2,700 
heavy native steers at 15), realizing 
the premium because of lower freight 
advantage from Chicago. This seller 
also sold 1,200 branded cows on the 
steady basis of 13c. A Minnesota 
packer sold 1,300 Austin heavy native 
cows at 1514c while an lowa packer 
sold 900 ex light native steers at 
19oc, 

Midwestern packers reported at 
mid-week they were open to selling 
branded steers on the newly estab- 
lished lower basis of 13c for butts 
and 12c for Colorados. A large east- 
ern packer sold a car of Pittsburgh 
native steers at 15!4c for heavies 
and 161%c for lights. 





HIDE FUTURES 





Close 

Nov. 19 
January ....... 15.45T 
April .... 15.06B 
July 15.00T 
October 14.90B 
January 14.75B 
April 14.60N 


Total Sales: 


Close High Low Net 
Nov.12 For Week For Week Change 
15.85B 16.00 15.40 —40 
15.53B 15.60 15.00 —47 
15.38B 15.50 14.94 —38 
15.32T 15.38 14.94 —+42 
15.20T 14.95 14.75 —45 
15.05N 14.75 14.74 —45 
184 lots 








HIDE AND SKIN QUOTATIONS 


Present 
Heavy native steers... 15 -15 Ya 
Light native steers .......... 1612-17 
Ex. light native steers .... 19% 
Heavy native cows....... 15 -15'%2 
Light native cows ............ 16 
Heavy Texas steers ........ 13N 
Butt branded steers ........ 13 
Light Texas steers ........... 14 
Ex. light Texas steers .... 1514 
Colorado steers ............... 12 
Branded cows .................. 13 -13% 
Native Bulls .......... wu. IL -1LY 
Branded Bulls .... ww. 10 -10Y% 
Packer calfskins ........ . 42Y,-50 
Packer kipskins ........... 25 -31 


Week Ago Month Ago Year Ago 
1414-15 15% 17% 

16" 17N 20 

19 19" 22 
“1514 141/,-15B 17% 

16% 17 20 

13% 13B 15 

13% 13B 15 

“134% 14N 17 
1442-15 16N 19 

12% 12B 14 
-13% 14 16-16% 
10'%-11 10 -10% 10% 
914-10 9 -9% 91, 
421-50 4214-50 50-5214 

2414-31 23 -30 30 -40 


NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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No new developments in Pacific 
Coast hides. 


Small Packers Sag 

Many large tanning outlets inclined 
to withdraw and hold to the sidelines 
for the present. As a result, offerings 
of 50-52 lb. avg. small packer hides 
at 14-l4!oc selected fob. shipping 
points found few takers and _ the 
market sagged on late dealings down 
to 13%ec for native and 12c for 
branded allweights, with interest 
decidedly limited. 

Demand for light hides spotty and 
productions averaging from 40 to 43 
lbs. offered at 134 .2c-14e flat fob. ship- 
ping points found very few takers. 


Country Hides Slide 


Locker-butcher hides, free of 
renderers, averaging around 50 lbs., 
sold down from 12\4c to ll'4ec as 
to production points and even as low 
as lle flat fob. more distant mid- 
western points having higher freight 
rates. Mixed country allweights in- 
cluding renderer hides of similar 
average were quotable around 10- 
10\4c flat trimmed fob. 

Glue hides in carload lots slow to 
move at 814-9c, sellers usually asking 
the outside price while buyers hesi- 
tated to duplicate the inside figure 
which was last paid. Country bulls 
nominal around 6c fob. on a car- 
lot basis. 


Calf Steady 

Big packer calfskins sold at steady 
prices this week. One big packer sold 
7,500 St. Paul light calf on the steady 
basis of 50c. Another big packer sold 
a total of about 20,000 calf including 
Chicago-St. Paul lights at 56c and 
Wisconsin allweights at 45c for 




















| Whadda ya say, | meet you at 
| quittin’ time and we take in a movie? 
| And I can tell you all about con- 
| trolled penetration of oils by Salem 
| Oil & Grease Company to help make | 
leather better. 
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heavies and 50c for lights, these prices 
also being unchanged from previous 
trading levels. 

Last confirmed trading involved 
over 20,000 and prices ranged on kip 
from 30c for-Kansas City, 301c St. 
Louis to 3le for Chicago-St. Pauls; 
on overweights from 25c for south- 
westerns to 29c for St. Paul and 
Omaha and 29-29%%c as to sellers 
for St. Louis. 

Packer regular slunks have some 
call at last, reported trading basis 
of $1.75, but, because of being sold 
ahead, big four producers slow to 
offer. Large hairless sold at 85c. In 


small packer skins, last business 
reported was at 34c for calf and 18c 
for kip from the midwest. 

Reports that Texas small packer 
kip brought 20c or shade better. 
Country skins held at 23-24c for calf 
and 14-14'c for kip in carload lots. 


Horsehides Hold 


Late trading in good northern 
slaughterer horse hides reported at 
recently top quoted price of $9.25 
trimmed fob. shipping points. Further 
interest shown on this basis this week 
while sellers were inclined to ask 
$9.75 for new business. Untrimmed 
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hides were quoted around $10.25- 
$10.50 fob. 

Cut stock moving. Following sales 
at $6.25, some good northern fronts 
brought $6.50 and sellers were later 
asking $6.75 but buyers showed a 
tendency to back away due to reports 
of slower garment leather business. 
Butts ranged $3.50-3.75 basis 22” 
and up. 


Sheep Pelts Mixed 


Price trends in this market some- 
what mixed. Big packers moved fall 
clips of regular quality at $2.25-2.35 
and No. 1 shearlings at $1.75-1.80 
but there were reports some of the 
latter sold down to $1.60. Latest 
reported sales of No. 2 shearlings 
were at $1.50 while some No. 3s sold 
down to 90c. 

Outside independent packer pro- 
duction, meanwhile, sold at even 
lower figures. Sales reported down 
to $2.00 for clips, $1.50 for No. 1 
shearlings, $1.10 for No. 2s and 75c 
for No. 3s. 

Midwestern packer lamb pelts of 
Nov. production held about steady 
at $3.00-3.15 per cwt. liveweight 
basis for good westerns. Full wool 
dry pelts last reported sold on steady 
basis of 27c fob. western shipping 
points. 

Pickled skins weaker. Small lot of 
sheep alone sold at $15.00 per dozen 
but sales of clear lambs reported 
down to $13.50 per dozen. Slower 
garment leather business said to be 
responsible for the downtrend. 


Dry Sheepskins Wanted 


Fairly good demand for Brazil 
cabrettas but relatively few offers 
coming in. According to reports 
from origin, there is a real short 
supply, especially of regulars, and 
these are held at prices above buyers’ 
views here. 

It is said business is possible here 
at $12.00 but shippers claim they can 
do better than that either locally or 
in Europe. 

Other varieties of hair sheep con- 
tinue slow and nominal. 

At the last Australian auctions, 
Melbourne offered 46,500 skins and 
sold them at last quoted levels while 
at Sydney, 38,500 skins offered and 
generally one penny and in some 
instances two pence dearer. No change 
in South American descriptions. 

Tranian pickled sheepskins firmly 
held with buyers here unwilling to 
meet the latest advances asked. 
Domestic market easier and reported 
that sales had been made of lambs 
at $13.50 per dz. 
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that sales had been made of lambs Pigskins Mark Time yin — o Sosamambiatdecane Bh 36 
oF ; s-ababas ............ Nom. om. 
at $13.50 per dz. Following late sales Chaco car- 
. er yinchos, buyers hav ith ith ee 
Reptiles Limited eee eee) SANE Ge ee AINE eieys nce diss dine SM Nom 
Madras bark tanned whips, 4 inches drawn = else reduced their ideas Casablancas ............. Nom Nom. 
up, averaging 44 inches, combined oo ee ae manufacturers. pss ah sep ewees a — 
with skins averaging 4°4 inches, e§ ble = $015 hea PS: ee a aan sem. 
70/30 selection, offered at 52c and available at $2.15, basis manufac- WORMED vovinccasscxedic Nom Nom 
U.P. whips, 4 inches up, averaging turers, and not taken, as buyers feel West Province Ex. Lts. ., Nom. Nom. 
ohe a) ’ ° . , 
41% inches, 60/40 selection, offered they could buy for shipment around ee pe 
7/2 Ss wre ’ , $2 00 basis manufacturers Nigerians, Ibs. ..........§$1-1.04 $1-1.04 
at 41c and sellers claim they could ee ee - Mombasag, dz. ...........88.95-9% $9-9%4 
not raise counter bids. Peruvian grey peccaries offered at anaes deminan 
Some small lots of wet salted $1.70 fob. and blacks at $1.10 fob., Mexicans 
Bengal back cut lizards moved but basis importers while best indications Matanzas, etc. (flat) .... Nom Nom 
in general there is very little interest from buyers are at these levels, but —»8*8€8S_ «++ eves ee ee ee eres anes —_ 
even though some offers are at attrac-  C&f. basis. Spot lots of Para grey Venezuelans 
tive prices. Some 10 inches up, aver- peccaries have sold at $1.70-1.75. pn ea seeeeesenes ye a 
e Ve: , we ain ms Soe WRN Secakwckcovaber aus Oe c 
aging 1] 72 inches, 80/20 selection, basis manufac turers, MAracaibos ....ccccsccces Nom Nom. 
available at 67c and wet salted Agra La Guayras ............. Nom. Nom 
back cut lizards, 9 inches up, aver- Goatskin Prices Cdieanatin 
aging 10 inches, 80/20 selection, at INDIA & PAKISTAN Today Last Monta Rio Haches ............. Nom. Nom. 
26-27c. Amritsars (1200 Ibs.) ...$8.15-8% $8.15-8% Bogotas ......-eeeereevee Nom. Nom. 
Pe re $6%-7.20 $6%-7.20 West Indles 
+ ; MUSAMAEPUTS 2 oc cccccccce $7%-8 $7%-8 bas 
Deerskins Tight ‘ WONGIOUN .o3'ce 05 so 0s cece Neg ems Jamalcas .....----+ +++: Nom. Nom. 
Sellers ask 55c fob., basis import- ——<—.. nee tena SIE ctak vnsesessces 42-44¢ 43¢ 
ers, for Manaos “jacks” whereas buy- Calcutta Kills ........... Nom. $8.00 San Domingos .......... 410 38% 
ers views generally not over the 60c Coconadas (1.70/1.80 Ibs.)$9.00 $8% Brazils 
level, basis manufacturers. Deccans (1.70/1.80 Ibs.) . .$9.00 $84 Qos ak. Scaccdersvacs 75¢ 73-T4e 
Sales of Peruvian “jacks” at 53c CHINAS pes tia se severesces a yr 
ASA aie a ee an oe ee es Se Hy fy eae Ph ere om. om. 
landed, although some shippers have Szechuans, Ibs. .......... Nom. Nom. 
* ec ° Hankows, Ibs. ........... Nom. Nom. Argentines 
. basis. Although , 
been asking on ng b pe Ith ph Chowchings, dz. ......... Nom. Nom. Cordobas/Santiagos ...... 50 50 
it Is as yet early lor domestic deer- WOME oe ckintesedinaas Nom. Nom. 
skins, there have been some sales at MOCHAS ial 
® ind ° © ie cictvvcevcesaa $8.00 Nom. vians 
$1.50-1.85, depending upon section Hodeidahs .............+. Nom. Nom. PAYtAS ©... eee eee cece eee 44% 44e 
and lots involved. Ws iiscdess ciccceses SIR08 $10%-11 AYACUCHOS 2.0.0.0 .0 00000. 154 44c 
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Coat 
Plastic Finish 


LINING SPLITS 


Made especially to give a 
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@ James W. Brady has been ap- 
pointed chief industrial engineer of 
Textileather Corp., Toledo, O., maker 
of plastic coated fabrics, vinyl film 
and processed textiles. 


® Robert Ewald, cutting die expert 
with United Shoe Machinery Corp., 
has retired after 28 years’ association 
with USMC. 


® Henry E. Meirs has resigned as 
purchasing agent at Jay Shoe Mfg. Co. 
of Cambridge, Mass., after 17 years of 
association with the company. To 
date, Meirs has not revealed his imme- 
diate plans for the future. A past 
president of the New England Shoe 
Foremen’s and Superintendents’ Asso- 
ciation, he is one of its most active 


@ A. Ernest Viel, formerly making 
room foreman of John Pilling Shoe Co. 
in Lowell, Mass., has joined Robbie 
Shoe Co. of Lowell as lasting and mak- 
ing room foreman. 


® Michael Hogan has resigned as as- 
sistant superintendent of Pownal Tan- 
ning Co., North Pownal, Mass., and 
rejoined John Flynn & Sons of Salem 
in an executive capacity. Hogan was 
associated with the Flynn firm for 33 
years before joining Pownal, with 
which he served for the past 16 years. 


® Tod O’Brien, manager of the New 
York office of Town & Country Shoes, 
has been named assistant to Phil Miller, 
the firm’s vice president and general 
merchandise manager in St. Louis. 
Jack Bowen replaces him in New York. 
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® Alfred W. Hastings, Jr., office 
manager of Curtis Shoe Co. in Marl- 
boro, Mass., for the past 15 years, has 
joined Viner Bros. Shoe Co. in Ban- 
gor, Me., in a similar position. 


@ Edwin B. Coltin, treasurer of the 
Hartnett division of Colonial Tanning 
Co., was guest speaker at the 6th an- 
nual conference of the Council of 
Profit-Sharing Industries held Nov. 6 
in Boston. 


® Robert Hussey, formerly office 
manager with Hallowell Shoe Co. of 
Hallowell, Me., has taken a similar 
position with Belfast Shoe Co., Inc., of 
Belfast, Me. Hussey replaced Harold 
Wolff who has not yet announced his 
plans for the future. 


® Stephen \Brennan was recently 
named assistant superintendent of H. 
O. Rondeau Shoe Co, at Farmington, 
N. H. 


®@ John Stetson, former packing 
room foreman at Saxe-Glassman Shoe 
Corp., of Saco, Me., is now with Hub- 
bard Shoe Co. Inc., of Rochester, N. H. 


@ Jack Satter has succeeded George 
Glover as superintendent of Hubbard 
Shoe Co. Glover is now with Phyllis 
Shoe Co. Inc., of Lowell, Mass., in a 


similar position. 


® Samuel Handler, president of 
Handler Sales Co., New York, has 
been named chairman of the Belts, Sus- 
penders and Garters Division of the 
1954 Greater New York campaign of 
the National Foundation for Infantile 
Paralysis. 


® John Justin, Jr., president of H. 
J. Justin & Sons, Inc., Fort Worth, 
Texas boot manufacturer, has been 
elected vice-chairman of the Texas- 
Oklahoma chapter of the Young Presi- 
dents’ Organization. Qualifications for 
the organization specify a person must 
before his 39th birthday become presi- 
dent of a company having an annual 
volume of $1 million or more or em- 
ploying at least 100 persons. 


© C. M. Hickey, formerly general 
superintendent of plants in Consoli- 
dated Chemical Industries, Inc.’s 
Southern Division, has been appointed 
manager of manufacturing. He has 
been with the company since 1924 
and his headquarters are in Houston, 
Texas. 


® Harry Zeitz has resigned as fitting 
room foreman with Ideal Casuals of 


South River, N. J. 
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SPONGEX 
INNERSOLE 


CUSHIONING 


Under body weight, innersoles that are too soft or 


too firm provide little cushioning action. Those that are too soft 


give too much; those that are too firm don’t give enough. 


Spongex solved this problem by combining the right degree of softness 
and firmness into one material—Spongex cellular rubber. This right combination is why 


Spongex cellular rubber makes an innersole that cushions, yet won’t flatten out. 


And Spongex is low in cost! It’s less than any other type of cushioning that has comparable 
compression resistance. Sheets and rolls of Spongex cellular rubber for innersoles are available 


in thicknesses of 3/32”, 1/8’’ and 3/16’’. Color is beige. Write to us for samples and prices. 


Custom molded sponge rubber soles 
Die-cut soles of sponge and latex foam 
Sheet stock for innersole cushioning 
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THE SPONGE RUBBER PRODUCTS COMPANY SPONGEX 
651 DERBY PLACE, SHELTON, CONNECTICUT 
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© George Bryant, former manager 
of the shoe division of F. Burkart Mfg. 
Co., St. Louis, will remain with Tex- 
tron, Inc., it is reported. Textron re- 
cently purchased the Burkart firm. 


@ John Toole, formerly with Roth, 
Rauh & Heckel Shoe Co., Ripley, O., 
has been elected vice president of Krip- 
pendorf-Dittman Shoe Co., of Cin- 


cinnati. 


® R. J. Kleinman, formerly vice 
president and sales manager of Midland 
Shoe Co. of St. Louis, has been elected 
vice president of Midwest Footwear, 


Inc. of Sullivan, Mo. He has been 
with Midwest for the past two years. 
Other officers include L. B. Hol- 
lander, president; J. H. Mueller, 
treasurer; Paul E. Blesi, secretary, 
and Leo A, Politte, vice president. 


@® E. W. Yeager of Adrian, Mich., 
has been elected a vice president of the 
Michigan Shoe Retailers Association. 
Morton Hack is new president of the 
Association. 


® Jack Gilman, formerly cutting 
room foreman for Narjos Shoe Co. of 
Somerville, Mass., is now holding down 
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a similar position with Phyllis Shoe Co. 
of Lowell. 


® Herbert Gold, formerly associ- 
ated with J. Mackey & Sons, shoe man- 
ufacturer, has been appointed general 
sales manager of Simone Shoes, Inc., 
in New York. Other officers include 
Henrietta and Regi Simon. 


® Joseph Couillard, formerly last- 
ing room foreman at Penobscot Shoe 
Co., Oldtown, Me., is now in a similar 
position with Sebago Moc Shoe Co., 
Wesvbrook, Me. 


® Louis Waldman is now stitching 
room foreman at Jay Shoe Mfg. Co., 
Cambridge, Mass. He was formerly 
with Sherry Shoemakers in Boston. 


® George Palmer, formerly of Fed- 
eral Shoe, Inc., Lewiston, Me., has 
joined B. E. Cole Co. of Norway, Me., 
as stockfitting room foreman. He re- 
places Fred Richards, who has re- 
signed. 


® Paul S. Ridley has been appointed 
chief plant engineer of Textileather 
Corp., Toledo, O., maker of plastic 
coated fabrics, vinyl films and proc- 
essed textiles. Ridley was formerly as- 
sociated with Utility Engineers, Inc., 
of Boston and previously with Ameri- 
can Thread Co., of Fall River, Mass., 
as plant engineer. 


@ Edmund Ralphs, managing direc- 
tor of Ralphs Shoe Machinery Co., 
leading English maker of shoe machin- 
ery, has left the United States follow- 
ing a short visit to shoe centers here. 


@ Hart Products Corp. of New York 
has announced the appointment of 
Daniel Epstein as research chemist in 
the fields of leather, textile and paper 
specialties. He has had extensive ex- 
perience with leather compounds and 
other products. 


®@ Joseph Watson, formerly with 
Derman Shoe Co. in Milford, Mass., 
is now superintendent of the recently- 
organized R. H. Long Co. in Fram- 
ingham, Mass. The firm will produce 
men’s shoes. 


@ John E. Reed, office manager of 
the purchasing division of Armour & 
Co., has retired after 51 years of 
service. 


® Robert H. Simmons, market 
analyst for Graton & Knight Co., 
Worcester, Mass., maker of industrial 
leathers has joined the teaching staff 
of the School of Industrial Manage- 
ment at Worcester Polytechnic In- 
stitute. 
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FOR CONVENTIONAL LASTING 


Model C is ideally suited for cement side 
lasting of men’s, women’s, children’s shoes in 
volume production. 


FOR SLIP LAST CONSTRUCTION 


Model C is universally accepted for California 
types where quality, economy, productivity 
and flexibility are wanted. 
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(eS office for complete information 
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News Quicks 


About people and happenings ceast to coast 





California 
® Jay Kay of Hollywood, Inc., 
new Los Angeles shoe manufacturing 
concern, has been organized by Hyman 
Mazer, John Frolica and L.° Mosko- 
witz. 


Connecticut 


® The New Haven railroad has sold 
fnll property rights of land south of 
Rubber Avenue to U. S. Rubber 
Footwear Plant, Naugatuck. The 
rubber company’s long-range plans 
call for future use of the land as a 
warehouse site. 


® First meeting of creditors for S. 
Buchsbaum & Co., 1747 S. Michigan 
Avenue, Chicago, was continued until 
November 27th at 11 a.m. before 
Referee. 


© W. W. Virtue, Inc., 415-19 E. 
Second St., Wichita, has sold its chain 


of 33 retail stores to J. M. McDonald 
Company of Hastings, Nebraska. 


® Headed by William C. Viner, 
Queen City Shoe Co., Bangor, has 
been organized for the production of 
hand-sewn moccasins. Expected out- 
put will be about 1,200 pairs a day 
which will be produced in the former 
Hammond Moccasin Co. buildings. 


® Hammond Shoe Company, Ban- 
gor, has been reorganized as Arthur 
Hammond, Inc., with a new location 
at 175 Harlow Street. The company 
will continue to make beaded slippers 
and camp moccasins. 


Massachusetts 


® An involuntary petition in bank- 
ruptcy has been filed against Salwin 
Leather Co., Inc., $. Canal St., Law- 


rence. 


® Both day and evening classes at 
Lynn School of Shoemaking are be- 


ing well attended. Present instructors 
there include Ruth Gagney, stitching 
room, E. Jennings, cutting room, and 
Joseph Lavoie, making and finishing 
room. 


@ J. Weinstein of New York has ap- 
pointed I. Brockman & Co. as their 
representative of braided straw cloth 
fabrics and metallic cloth in the New 
England, Cincinnati and St. Louis 
areas. 


® A syndicate of Boston businessmen 
headed by Edward Popell recently pur- 
chased George Gillis Shoe Corp., 
Fitchburg. 


® According to figures of the Massa- 
chusetts department of labor the city 
of Brockton led all of the state in the 
value of shoes and related products 
produced. However, Brockton did not 
employ the largest number of work- 
ers. Haverhill has 4,379 workers as 
compared to Brockton’s 3,703. 


® Hickey & Weldon Co. will move 
from 145 South St., Boston, to 62 
South Street about December Ist. 


® A charter has been granted in Mas- 
sachusetts to Ludington Footwear, 
Inc. The company has signed a lease 
for 68,000 square feet in the Pacific 
No. 10 building, Lawrence, where it 
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will employ some 400 people. Opera- 
tions will begin around December 1st. 


® Directors of Compo Shoe Machin- 
ery Corp., Boston, have declared a 
regular quarterly dividend of 17'/2c 
per share on common stock, payable 
December 15, 1953 to stockholders of 
record at close of business on Decem- 
ber 1, 1953. 


Michigan 


® Weiss Bros. Shoe Store, 246 Mon- 
roe Avenue, Grand Rapids, is opening 


a new branch store at 2020 Division 
Street. 


Missouri 


® Haley Cate Company, Inc., shoe 
findings manufacturer, has purchased 
a two-story mercantile building at 
4443 Cook Ave., St. Louis. 


© After specific bequests totaling 
$8,000, Norman McDonald, presi- 
dent of Johnson-Stephens & Shin- 
kle Shoe Co., St. Louis, left the bulk 


of his estate to two sisters, Miss Mar- 





A striking adornment for m’lady’s 
mocassins and slippers. And a sales- 
builder if ever there was one! Soft, 
gold-tone finish of No. 617914 Slide 
(4") contrasts handsomely with 
leather. Rich, distinctive, sure to 
catch the feminine fancy. Easy to 
apply, too. Simply slide ’em on and 
stitch strap in place. Send for sam- 
ples today. And ask about other 
distinctive shoe trimmings in the 
famous ANCHOR BRAND ine. 


Manufacturing Company 
New Britain, Connecticut 
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garet McDonald of St. Louis and Mrs. 
Bernard Goedeger of Omaha, Neb. 


New Hampshire 


® After several weeks’ lay-off some 25 
cutters at International Shoe Co., 
Lake Street, Nashua, are now back in 
production work. Full operations at 
the factory are expected to be re- 
sumed in the near future. 


® Local 390, International Fur 
and Leather Workers’ Union, has 
been in the process of negotiating new 
contracts with the International Shoe 
Co, tannery and the Seal Tanning Co., 
Manchester. 


® A public auction of all personal 
property of Royce Shoe Co. was held 
in Newmarket in an effort to settle a 
$70,000 tax lien filed against the firm 
by the Internal Revenue Department. 
The sale included machinery and shoe 
manufacturing materials. 


® Workers at the J. F. McElwain 
Co. shoe factories in Manchester have 
completed plans for the formation of 
New Hampshire’s largest employe 
credit union. The organization, which 
will include shoeworkers and their 
families, will have a potential member- 
ship of 2,400, and will be known as 
the J. F. McElwain Manchester Em- 
ployes’ Credit Union. 


® The New Hampshire State Divi- 
sion of Employment Security re- 
ported a cutback in shoe production 
in the state during September. Total 
shoe employment totalled 21,700 in 
September which was 700 less than in 
August. Employment is expected to 
pick up ir November when work be- 
gins on spring shoes. 


New York 


® A receiver has been appointed for 
Franklin Handbags, Inc., 800 Sixth 
Ave., New York City, under a $1,000 
bond. 


® Chesterfield Shoe Co., Inc., 622 
Greenwich St., New York City, has 
abandoned its Chapter XI plan and 
consented to adjudication in bank- 
ruptcy. A trustee has been elected 
under a $5,000 bond. 


® Lucille Bags, Inc., 277 Sth Ave., 
N.Y.C., is now located at 30 E. 33rd 
Street. 


® Courses in civilian defense tech- 
niques are being conducted at Endi- 
cott-Johnson Corp., Binghamton. 
More than 225 employes have com- 
pleted these courses with some 500 
currently enrolled. 
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(Cosma) LOW COST 


SWEDISH STEEL CLICKER DIES 


Made from 


pre-tempered 
pre-ground 
pre-sharpened 


Swedish Spring Steel, by an amazingly simple and fast cold bending and 
welding process (US Patent +2548910). 


The result is a die 


LOW IN COST — it will open up new fields for die cutting 
LIGHT IN WEIGHT — no scratching — less operator's fatigue 
EXTRA STURDY — it is spring steel, reinforced by braces 
QUICKLY MADE —shorter deliveries 


We are manufacturing these COSMA DIES 34” S.E. and D.E. in our plant. We will grant 
sublicenses on the manufacturing process. 
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SHOE MACHINERY 
Division of 
PAN AMERICAN TRADE DEVELOPMENT CORP. 


2 PARK AVENUE + NEW YORK 16,N.Y. * MUrray Hill 6-7960 
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Ohio 


® R. L, Wilson, manager of raw ma- 
terials and by-products for Diamond 
Alkali Co., was honored recently at 
a dinner at the Union Club, Cleveland, 
in recognition of his 28 years of serv- 
ice with the company. 


Pennsylvania 
® David Gershenson has moved 
from 128 N. 4th Street, Philadelphia, 
to 44 N. 4th Street. 

Rhode Island 


® Modern Shoe Stores, Providence, 


has appointed Ruth |. Arthur Co. to 
handle its advertising. 


Texas 
® Linda-Jo Shoe Company, Gaines- 
ville, is planning to open a second fac- 
tory in that city which will employ 
some 200 workers. The company spe- 
cializes in sandals of some sixty styl- 
ings. 
Vermont 

® Sponsored by Littleton Shoe Co., 
a factory for the manufacture of play- 
type shoes will open soon in Lyndon- 
ville. 
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W. H. Grafe, Cincinnati, Ohio 
Chicago Tanning Co., Chicago, Ill. 
John G. Mahler Co., Dallas, Texas 








PLEVER 





A dependable source 


for 


ANDAL FOAM Packages 


the short cut to built in 


CUSHION COMFORT 


Obtainable in all Combinations 


PLEVER BACKING CORPORATION 


38-49 Ninth Street, Long Island City, N. Y. 
Stillwell 4-0400 








LEATHER and SHOES 





Canadian Notes 





® F, J. Stratton, president of Foot- 
wear Distributors Council and head 
of Dolcis (Canada) Ltd., says Can- 
ada’s tremendous size and relatively 
small population present a big distri- 
bution problem to British business men 
entering the Canadian market to earn 
dollars. He is a past member of the 
Dollar Export Board. 

The British leather and footwear ex- 
pert visits Canada almost every year 
and next year intends to spend two to 
three months to study in detail at first 
hand Canada as a market. 

Illustrating the problem of footwear 
distribution, in Canada, he pointed out 
that the Dolcis organization in Britain 
has 70 stores in the London area serv- 
ing a population of about 141% mil- 
lion people but this population in Can- 
ada is spread across some 3,500 miles. 


® Canadian department _ stores’ 
sales of women’s, misses’ and chil- 
dren’s shoes increased 1.4% in dollar 
volume during Sept. and rose 1.8% in 
first nine months of this year, though 
such stores’ sales of men’s and boys’ 
shoes dropped 4.8% in Sept. and 1.9% 
in cumulative period of nine months 
compared with a year ago. 

However, value of women’s, misses’ 
and children’s shoe stocks in these 
stores increased 22.8% at the begin- 
ning of this monthly period and men’s 
and boys’ shoe inventories advanced 
25.7%. 

Women’s, misses’ and children’s shoe 
sales in Sept. are estimated at $4,061,- 
000 compared with $4,003,000 a year 
ago, reaching a cumulative nine-month 
total of $29,232,000 as against $28,- 
726,000 last year. Men’s and boys’ 
shoe sales are estimated at $1,323,000 
compared with $1,390,000, though 
nine-month total dropped to $10,662,- 
000 as against $10,874,000 a year ago. 


® Some high grade shoe manufac- 
turers in Canada are planning to in- 
vade the United States market with 
distinctive women’s shoes as well as 
specialized men’s shoes and other par- 
ticular products in footwear, including 
moccasins. 

In addition, Canadian shoe manu- 
facturers are going ahead with plans to 
exhibit their products in United States 
in 1954 on a much larger scale than 
ever before in a drive for more sales 
for specialized footwear. 


® Davis Leather Co., Ltd., of Can- 
ada, has declared a dividend of 371% 
cents on Class A stock, payable Dec. 
1 to shareholders of record Nov. 14. 
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Women’s Weights Uppers in Black and Brown 
Black and Popular Colors Linings in Popular Shades 
TANNERY AND OFFICES: BOSTON STORE 


107 Foster St., Peabody, Mass. D. W. Poor Leather Co., Inc. 
91 South St. 









































REACH 
the Right People! 


. . +» those who are most likely to need what you 
have to sell. 
@ You can do it—very easily too!—with a 


flex. gore 


The finest covered rubber elas- 
tic goring with the patented 
CORD EDGE* that 





one inch single column “Want Ad” — for 
$2.50 a week—certainly not an obstacle to 
keep you from utilizing this valuable 
resource! ... in the magazine voted first 
choice by shoe and leather manufacturers 
through nation-wide polls. 

@ Use L&S “Want Ads” to attract the 
attention of practically all those you want to 
reach. It’s the easiest and most effective way. 

@ Mail your “Want Ad” in — now — to: 
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prevents breaking at point of 
greatest wear. 


Flex-Gore wears as well as the 
shoes, costs no more, often less, 
than other elastic goring. There's 
a correct Flex-Gore for every 
application, in a wide variety of 
widths and colors. Write for 
samples. 

U.S. Pat. No. 2,582,169 
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AMERICAN KID COMPANY, INC. - Tanners = 25 spruce street, New york city 
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SAMUEL INTRATER 
Chairman 
Women's Dress Shoe Committee 


WILLIAM WADDELL 
Chairman 
Juvenile Style Committee 


PPSSA 
(Concluded from Page 11) 


The big prop beneath the outlook 
for shoe business next year is the 
consistency of forecasts by industry 
experts for shoe production in 1954. 
There is a unanimity of belief that 
we will produce a minimum of 500 
million pairs. Some authorities, in- 
cluding Julius Schnitzer of the Com- 
merce Department’s Leather and 
Footwear Division, believe that there 
is good possibility that the figure 
may prove appreciably higher, per- 
haps around 520 million pairs. 

Such predictions are based on 
careful analysis. Considered are such 
factors as retail inventories—the lack 
of any glut, and hence the need for 
steady replacement buying; the ex- 
pectation of a wholesome level of 
consumer shoe buying, and the ab- 
sence of any overloaded consumer 
footwear closet inventories; contin- 
ued high employment and wages; a 
generally better outlook for all soft 
goods as a result of a decline in hard 
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SYLVAN BANE 
Chairman 
Women's Casual Committee 


goods purchases; the stabilization of 
shoe prices at levels attractive to con- 
sumers; the sharp cuts in shoe pro- 
duction in recent months, thus pre- 
venting any piling up of stocks at 
either the manufacturing or retail 
levels. 

All these factors combine to indi- 
cate at least a “normal” year ahead 
for shoe business. And this “nor- 
mal” can be translated into fairly 
specific figures. For example, the 
normal per capita production rate is 
3.2 pairs, which is expected to hold 
through 1954. Multiplied by a popu- 
lation of 162 million it gives a 1954 
production figure of 518 million 
pairs. 

No Cause for Anxiety 

Obviously, such figures indicate 
no cause for anxiety about shoe busi- 
ness next year. The Popular Price 
Show stands to gain much as a result 
of the recent “movement” of shoe 
business. There has been much “de- 
layed action” in buying at previous 
shows, including the National Shoe 
Fair. All of this has stemmed from 
a general wait-and-see policy among 
many retailers. But deadlines for 
spring shoe buying run pretty close 
to Popular Price Show time, and 
hence that show becomes a buying 
pivot when buying decisions cannot 
be extended much beyond that point. 


Significantly, the delayed action 
has not been a matter of retailer in- 
decision as regards styles and prices. 
Styles have already been pretty much 
established at previous shows, par- 
ticularly the Shoe Fair, and most re- 
tailers have pretty much decided 
upon their basic selections style-wise. 
As to prices, these are likewise pretty 
much stabilized, with only minor 
fluctuations. Thus there is little or 
no expectation that lower prices will 
be in evidence at the Popular Price 
Show. 


The delayed action, as already 
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SAUL KATZ 
Chairman 
Women's Sports Committee 


M. H. REESE 
Chairman 
Men's Style Committee 


pointed out, has been due solely to 
a matter of fighting for time to get 
a better line of the outlook for shoe 
business—and hence give buyers a 
more assured sense of actual buying 


needs and wants. In short, it has 
boiled down not to a question of 
whether to buy or not to buy, for 
the buying seems assured. But rather, 
a matter of when and how much to 
buy for the spring season. 

Many manufacturers have shown 
some concern about -retailer indeci- 
sion up to this point. These manu- 
facturers see the late Easter and the 
consequent extended spring con- 
sumer buying period as a real oppor- 
tunity for shoe retailers. However, 
this requires adequate stocks of new 
styles and sufficient sizes, colors, heel 
heights, etc., to attract the big poten- 
tial sales. A growing number of re- 
tailers are beginning to reflect the 
same thinking. Hence there seems 
good possibility of a real buying 
spurt starting shortly—perhaps with 
the PPSSA, or vedy shortly there- 
after. 


e 
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uniglove answers the demand for 
the new soft look and feel in today's 
smart casual footwear . . . with a 
new tannage in leather that's glovey- 
soft, extra mellow, and extra supple. 
In all favorite promotional <olors. 









Send for Samples Today 






134 BEACH ST 
BOSTON, MASS 
TANNERIES 
PEABODY. MASS 
HARTLAND, MAINE 










November 21, 1953 LEATHER and SHOES 67 





a | 


ALL-~ LEATHER 


“WEATHERSTRIPS” 
YOUR 
SHOES 





BARBOUR WELTING COMPANY 
| BROCKTON 68, MASSACHUSETTS 





HERE | AM 
A CLICKER BLOCK PLANER 


NEVER BEFORE 


That saves time, blocks and money. No block removing from clicker — no 
experience to operate; it cuts the block parallel to swinging arm. It cuts both 
wees wood and rubber blocks 
up to 20” by 40” in 15 
minutes. Complete weight, 
approximately 85 pounds. 
2 H.P. motor totally en- 
closed for protection; 
sealed ball bearings for 
long life. Klixon overload 
protection; built in capaci- 
tors. Guaranteed for one 
year. Price $285.00 FOB 
Brooklyn, N. Y. Patent Ap- 
plied For. 


For more detailed information write to: 


E-Z CLICKER BLOCK PLANING MACHINE CO. 





2972 NOSTRAND AVENUE Tel. NAvarre 8-1886 BROOKLYN 34, N. Y. 
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GORDON-GRUENSTEIN, INC. 


NEW YORK 38, N. Y. 
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SPRING—SUMMER FABRICS 


(Continued from Page 12) 


did last year in women’s dress shoes. 
The coarse basket-weave cottons for 
men’s casuals are expected to hold 
to their past position. 

One of the novelty fabrics gaining 
strength in the women’s casuals and 
dress shoe field are new vibrant 
denims. Up to now, denims have 
been used only in play shoe and 
casual types of footwear for women. 
However, thanks to the fashion sense 
of the denim industry, new denims 
have come out which have distinct 
high-fashion value. Coupled with this 


Clemtex's "Tropic Grass" strawcloth i 
multis and ombres. 





have been strong promotions to get 
denim into the highstyle category, 
pushing them for everything, even 
summer formal wear. 

Pullovers designed with these new 
denims are beautiful, the colors in- 
teresting and unusual. With proper 
coordination to ready-to-wear fash- 
ions, we can see no reason why 
denims shouldn’t become the darlings 
of a woman’s summer shoe wardrobe. 

There’s one other category of 
novelty fabrics that bear mentioning 
here and that’s the glitter group. 
Glitter itself is strongly entrenched 


Shain & Co's Bahama nylon straw, a nylon 
weave with strawcloth appearance. 
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Shain's multicolor “Strawtone" pattern 
strawcloth. 
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in the coming fashion shoe picture, 
with elaborate and ornate “jewels” 
being used extensively as trim on 
various basic patterns. 

Now we have fabrics which glitter 
in themselves. Fast shoe manufac- 
turers have already used these fabrics 
with considerable success. They can 
be used as strip treatments and as 
heel coverings, as well as an all- 
over material. 

These fabrics are either completely 
covered with sparkles in a variety 
of colors or in several tones of one 
color (especially good looking is one 
with various hues of brown, brown 
being a high fashion color in itself). 
or they can have scrolls or swirls of 
glitter on a rayon shantung base or 
some other dressy fabric base. 

In general, shoe fabrics distributors 
agree that fabrics in themselves will 
have a bigger season than heretofore. 
The question seems to be only i 
which fabrics will lead volumewise. 

Consensus points to nylon mesh, 
linen and strawcloths. As to which 
of these three should be first, which 
of the three second and which of the 
three third, opinion is divided right 
down the line, with various distribu- 
tors differing sharply in their pre- 
dictions. 


Shain's "Ellen" pattern shantung base with 
swirling glitter pattern. 
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edgie Heels 


the largest 
manufacturer 
of quality 
wedgie heels 
in the world 








worth the difference 


SLATTERY BROS. TANNING CO, 
210 South St. Boston 11, Mass. 











SOFT + COLORFUL - FINEST FULL GRAIN 


@Out of the West comes the Casual Gluv 
Cowhide of high fashion . . . made by Los 
Angeles . . . to give the finest full grain, the 
softest feel for comfort; in Aniline or Pigment 
Finish. 

And more: shoe splits, grain finished for mellow 
chrome uppers . . . glove splits of uniformiy 
high quality in every price range. 


SWATCHES? CERTAINLY! 
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| Better than you ever thought they could be made. 
Try them and be Convinced! 


Knox Marker Machines and 
Dies in the Southern, Midwest 
and Western Territories. 


And as always the finest 
Walker, Clicker, Mallet 
Handle, Freeman Model N 
and all other types of 
Cut-Out, Perforation and 
Marker Dies. 


INDEPENDENT DIE AND SUPPLY CO. 


flerson, St. Louis 4, Mo., Phone: Grand 2143 


" 
LaSalle ne 


Associate 
a a ae a. ee On Mapleside Place, Red Lion, Pa 








Oneill 
Real White SHEEP 


Actually Tanned WHITE—Not Bleached 


THOMAS A. O'KEEFE 


EST. 1907 


LEATHER COMPANY 


4 GOODHUE ST. SALEM, MASS. 
Alse ... General Line of SHEEPSKINS for a,nuenr vaaves 











© FAST MULLING 
® GREATER RIGIDITY AFTER MULLING 
® RAPID FUSING OF LINING AND UPPER 


Ask your supplier for 


SNYDER BUCKRAMS 


Once Used — No Other Will Satisfy 
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(Continued from Page 22) 


vague expressions and then be crea- 
tive enough to realize them in spe- 
cific terms. And the customer must 
respond with recognition (and, of 
course, purchases) — “Ah, ha, just 
what I’ve always wanted. How bright 
of you to know and to oblige.” And 
so, by fitting into peoples lives, you 
become indispensable to the success- 
ful regulation of their existences. 

You’re probably thinking by now 
that I’ve climbed up into my ivory 
tower and pulled my ladder up with 
me. Even if I were capable of it, I 
don’t want this article to be a study 
in sociology. I just hope to indicate 
that practical planning has to have 
a background in general principles 
that economists, statisticians and 
social scientists do supply for the 
asking. 

The proof of the principle is ap- 
parent when we get down to cases. 
So I'll come down to earth by apply- 
ing these general views to one par- 
ticular way of life that our popular- 
priced shoe customer has adopted. 

Let’s look at the young homemaker 
living in a small house in a suburban 
area. How can shoe manufacturers 
and retailers relate to this new way 
of life? And I use the word “re- 
late’ to imply tangible profits, a 
sense that businessmen can certainly 
appreciate. 


A New Phenomenon 


The enlargement of leisure is a 
new phenomenon. What do our 
young homemakers do with this 
newly-acquired leisure. We know 
that they spend part of it watching 
TV, and we have already seen the 
need to create the styles for this 
sedentary part of the leisure period. 
But do many of us realize how much 
of the time not spent at making a 
living is: used in the great new “do- 
it-yourself” activity? Here is a 
whole new area—this enthusiasm of 
doing for ourselves. Whatever the 
motives for this burst of activity-— 
and there are many — people are 
working at home to improve their 
houses, lawns, and themselves. From 
making their own gloves to the build- 
ing of “hi-fi” sets, we are working 
at home when we are not relaxing 
with TV. 

Here is where we in the shoe in- 
dustry have a need to fill. The shves 
you've offered for entertaining at 
home look elegant and are wonder- 
ful—for this purpose. Now let’s 
offer a new category of shoes for 
working at home. And let’s not give 
the nod by default to speakers or 
the old wornout shoe that no longer 
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serves for street wear or the conven- 
tional house slipper. 

What about washable uppers? 
Some of the work at home is messy. 
For some work, maybe an all- 
washable shoe, but for most work, a 
shoe that offers the support that is 
needed while standing constantly. 
Something between a casual and the 
elegant TV shoe is needed. Ward- 
robes must be created by the gar- 
ment makers for this way of life. The 
younger set may stick to jeans. But 
mom and pop are taking to hobbies, 
too. We can’t afford to overlook 
them. 

A new way of entertaining is ac- 
companying this “do-it-yourself” 
movement. Friendly groups are 
working together on projects. In 
place of their old barn-raising par- 
ties, we now have furniture building 
get-togethers. Sneakers and jeans 


ought not to be the answer. “So- 
ciable work clothes” 


that combine 





Combine function with frippery . . . 





What about washable uppers .. . ? 


good looks, function, and a festive 
air—these are needed. And the same 
applies to shoes. 

And what about the flair for co- 
operative homemaking —- the young 
homemakers who putter about the 
house because it’s fun and because 
it means being together? What about 
“His” and “Her” shoes for these 
young homemakers? What about 
TV Mates? Why not display men’s 
casual shoes in women’s shoe depart- 
ments? Remember, women buy most 
of the haberdashery and accessories 
for men. 

And while you're at it, don’t for- 
get the little ones are part of the 
family unit. Women love to buy 
family match-ups. 

For men, particularly, the field is 
wide open for manufacturers who 
will design for the “new” man. Like 
most men, he’s probably too con- 
servative when it comes to style, but 
at home he will go gayer. and of 
course he loves comfort. Encourage 


men to come out of their black- 
brown-blue lethargy. 

For both men and women, these 
shoes could combine function with 
frippery, comfort with eye-appeal. 
But remember, always eye-appeal. 
Making comfort and functionalism 
inseparable from good design will 
break down the resistance of the too- 
conservative males, 

Brushed leathers, mesh and cer- 
tain fabrics can be smart and not 
“sharp”; and they are light, flexible 
and comfortable as well. The lack of 
variety in a man’s shoe wardrobe 
illustrates that we have done a poor 
job of breaking down these conserva- 
tive prejudices. And these prejudices 
contradict the spirit of the age ex- 
pressed in our modern architecture, 
interior designs, etc. It is not enough 
to show a great variety of styles. In 
the menswear field, it is important 
to remove the stigma of flashiness or 
sissiness, to show that accepting new 
colors and materials is not a sign of 


masculine deficiency. 





Women love to buy family match-ups—in 
shoes, too... 








BESSE, OSBORN & ODELL, INC., 129 South St., Boston, Mass. 
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MANUFACTURERS OF 
FITTED INSOLE STRIPS * PLATFORM MATERIAL * FELT AND FIBRE PRODUCTS 


Representatives in Principal Shoe Centers 


Si 4, / GWMUICT11 


J} 9 BROAD STREET 
4) // 
Md, U - LYNN. M 








Tanners of 


SHELL CORDOVAN 
BUTTS 


SIDE LEATHERS 


“Glengarry” and Corrected Grains 
“Chromexcel" Retan and Waterproof 
Athletic Goods Leathers 


VEGETABLE CALF 
“It's Timber-Tanned" 
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Why not men's casuals in women's shoe 
departments ... ? 


My suggestions are only a begin- 
ning. What I’ve tried to show is how 
naturally specific projects for manu- 
facture and promotion can arise from 
a more general picture, which takes 
into account social and economic 
facts. And I feel very firmly that, if 
these facts are not taken into ac- 
count, shoe manufacturers are going 
to find themselves stranded in that 
ivory tower, with no ladder. 

It’s unfortunate but true that con- 
sumer outlay on clothing and shoes 
has declined from 12 to 9.5 percent 
of total outlay over the past twenty- 
five years. Why? Well, it really 


Enlargement of leisure: a new phenomenon 
and opportunity... 


doesn’t matter if we attribute it to 
the rise of the automobile or to the 
laggard imagination of the shoe man 
or garment maker. Something’s not 
as right as it should be, and that 
something is the shoe industry’s 
share. of the consumer dollar. And 
whether that situation will come 
right depends on a fresh approach, 
a revitalized imagination, and a flair 
for what is new and exciting. 


END 
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Wanted and For Sale 





For Sale 
HEEL COMPRESSOR. Good to press toplifts 
or build up heels. Very reasonable. Good 
condition. 
Address L-12, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 


Representative Wanted 


WANTED: Commission representative in the 
Chicago area with experience in and contact 
with the handbag, waist belt and novelty 
leather trade. Submit references, experience 
etc. Address L-4, c/o Leather and Shoes, 300 
W. Adams St., Chicago 6, Ill. 





Blue Splits Wanted 


SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed. Also Blue 
Shoulder Splits, etc. Steady user. 
Address L-1, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill 


BLUE 


. 

Domestic-Export 
WE OFFER our services as buying agents for 
any type of rawhides and tanned leather, also 
for machinery, tools and accessories for leather 
and shoe industry. First references. Please 
write to L-13, c/o Leather and Shoes, 300 W 
Adams St., Chicago 6, Ill 


Suftko Tool & Die Co. 


MFR. patented glove turning equipment. Fine 
cutting dies. Carnauba liquid wax. Prime 
dressing oil for cutting boards. Dryren brush 
for staining leather edges. Small map meas- 
urer, inches to miles, centimetres to kilometres 
easy to read inches in patterns and leather 
Every leather goods business should have one 
—a fine Christmas gift. 
4053-55 Carroll Ave., Chicago 24, Ill. 








For Sale 


DUE TO ILLNESS, well-established 
shoe factory in Ontario, Canada, mak- 
ing ladies’ high-styled and middle-of- 
the-road, medium priced Del Mac and 
Cemented shoes. Well equipped to make 
600 pairs daily. 

Address L-15, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, II. 











Strap Cutting Machine 


WANTED: 8” used Randall strap cutting ma- 
chine in good working condition. 
Address L-16, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 


ee ° 
Unhairing Equipment 
WANTED: One whole hide unhairing machine 
cylinder, type Leidgen, complete with blades 
part No. MA-100. 
Address L-17, 
c/o Leather and Shoes 
300 W. Adams S&t., 
Chicago 6, Ill. 


Rates 


Space tu this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted" 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘Special Notices’? and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 

Minimum space accepted: Ll inch. Copy 
must be in our hands not later than 
Monday merning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 


300 W. Adame St. Chicago 6 














Help Wanted 





Salesman Wanted 


SALESMAN WANTED to handle sole leather 
products for the Finding Trade. State previ- 
ous experience Commission basis. For full 
particulars, write 
L-11, 
c/o Leather and Shoes, 
300 W. Adams S8St., 
Chicago 6, Ill 


Chemist 


EXCELLENT OPPORTUNITY available for 
chemist experienced in the manufacture and 
sale of leather finishes, including resin an: 
plastic finishes Well known and established 
manufacturer located in metropolitan New 
York area Address L-14, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill 


Salesman 
AN OUTSTANDING OPPORTUNITY to pio- 
neer a new product in Europe for a nationally- 
know firm. This long-term assignment needs 
a top-notch promotion-salesman not over 45 
years old. Must speak French and/or German 
fluently and have shoe production experience 
Payment on base salary plus excellent incen- 
tive; expenses. Your answer strictly confiden- 


tial. Address L-18, c/o Leather and Shoes 
300 W. Adams St., Chicago 6, Il 

Hides and Skins 
WE WISH TO RE-ENTER FIELD. Looking 


for capable gentleman familiar with this or 
related line. Headquarters New York 
Address L-20 
c/o Leather and Shoes 
20 Vesey St., 
New York 7, N. Y 


Sole Laying Foreman 
WANTED: Foreman for compo sole laying de- 
partment for Mid-western high grade women’s 


shoe manufacturer Piease write stating ex- 
perience and salary expected Also date of 
availability All (‘taformation kept strictly 
confidential. Address L-23. c/o Leather and 


Shoes, 300 W. Adams St., Chicago 6, Ill 


THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 


PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 
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201 MAIN ST., WOBURN, MASS. 
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Cutting Room Foreman 


HIGH QUALITY LOW HEEL TEEN-AGE 
WELTS EXCELLENT OPPORTUNITY IN 
MODERN PLANT WIRE COLLECT EX- 


AND SALARY REQUIRE 
FRIEDBERG, GOLO OF 
PENNSYLVANIA 


PERIENCE, AGE 
MENTS H W 
DUNMORE, DUNMORE 





Situations Wanted 





Tanner 
POSITION WANTED by chrome and vegetable 
tanner with over 25 years of experience Can 


tan all types of leather 
Address L-22 
c/o Leather and Shoes 
300 W. Adams St 
Chicago 6, Ill 


Tannery Office Man 


POSITION WANTED: Have had 12 years ex- 
office manager for a 
background. Wish to 
like similar posi- 


perience as assistant 
tannery Accounting 
make a change and would 
tion as I know tannery details from A to Z 
warrants 
300 W 


Willing to relocate if opportunity 
Address L-3, c/o Leather and Shoes 


Adams St., Chicago 6, Il 


Salesman-Executive 


SPECIALTY LEATHER 
ness executive with many 


salesman and busi- 
years of experience 
management and 
Fully fam- 


in nation-wide sales, sales 


all phases of running a business 


iliar with leather manufacturing principles 
Actual tannery experience in sheep leather 
Age: 32 First class references Looking for 
permanent association with future in sales 
sales management or general executive posi- 
tion. Address L-19, ¢/o Leather and Shoes 


20 Vesey St., New York 7, N. Y 


Tanner 


HIGH GRADE side upper leather and calfskin 
tanner Can take charge of complete or par- 


tial control 30 years’ experience Born in 


Budapest, Hungary Knowledge of vegetable 


references 
300 W 


linings, ete Good 


Leather and Shoes 


tanning. fine 
Address L-21, c/o 
Adams St Chicago 6, Ill 


Cutting Room Foreman 


room 25 years, understands 
Can teach help and willing to 
Address Box 
High S8t., 


Running cutting 
upper leather 

if job warrants 
Shoes, 10 


go anywhere 
Y-3, c/o Leather and 
Boston 10, Mass 


Swedish Leather Specialist 


40 years old, 26 years commercial experience 


in upper leather, sole, saddle and luggage 


leather, is looking for position with importer 
manufacturer or wholesaler 
Excellent Er 


ence from 9 months’ 


glish and Germar sales experi- 


travel in the States for 


Swedish company 
Please answer to: Mr. Bertil Lundberg, Lader 


produkter, Nacka, Sweden 
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Bernard O. Hahn 

. . 66, leather foreman, died recently 
from burns suffered in an explosion 
and flash fire which broke out Oct. 28 
at Albert Trostel & Sons Co. tannery 
in Milwaukee. He had served for 
many years as foreman of the finishing 
department. 


Ward Mahon 


. 79, leather merchant, died Nov. 
of a sudden heart attack while at his 
office on Spruce St., New York. Active 
in the leather industry for over 60 
years, he was serving as a tanners’ 
agent in the New York area at the 
time of his death. Previously, he had 
operated his own tannery in New Jer- 
sey. He leaves his wife, two sons and 
a sister. 


Charles F. Smith 

.. . 68, shoe executive, died Nov. 8 at 
a hospital in Evanston, Ill., after a long 
illness. Active in the shoe industry 
for over 40 years, he was a director 
and sales representative for the J. P. 
Smith Shoe Co. of Chicago. Until 
three years ago when he curtailed his 
activities due to a heart ailment, he 
handled the Smith Co.’s men’s shoe 
lines on both the East and West 
Coasts. He was a brother of Walter 
G. Smith, president of the firm. Sur- 
vivors in addition to his brother in- 
clude his wife, Helen, and daughter, 
Mrs. Patricia Di Venanzo. 


Edward R. Dickinson 

. 63, shoe executive, died suddenly 
Nov. 6 following a heart attack at his 
home in Leeds, a suburb of Northamp- 
ton, Mass. A former resident of Lynn, 
Mass., Dickinson at one time owned 
and operated the Dickinson Shoe Co. 
in that city. In 1941, he sold his in- 
terest in the firm and moved to Leeds. 
Surviving are his wife, Mary A.; a son, 
Joseph and a sister, Mrs. Bertha D 
McBride. 


CHARMOOZ 
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CARR-BUCK. . . the 


very finest in heavy calf suede 


for quality unlined shoes. CARR- 





BUCK is top buffed to assure a fine 
even nap ... is processed to control 
crocking. Available in 2!/2-5!/2 
ounce weights. Black and all 


current colors. 


CARR-MOC. ... ¢ su- 


perior heavy suede, cropped at 
the shoulders to give you all-over 
fine nap and exceptional cut- 
ting figures at a competitive price. 
Especially suitable for men's and 
women's moccasins and unlined 
shoes. Like CARR-BUCK, it is crock- 
controlled. Available in 3-5!/2 








ounce weights. Black 


and all current colors. 











Ageless shoes 4 
that appeal-teall ages... 


Around the clock, around the calendar, 
SHUGOR-fitted white buck and 
saddle tieless oxfords (with smart 
red rubber soles) have become {pancreas 
merchandising masterpieces across ae ~ ha 
the nation. On the campus, in the 
classroom, for the band, they 
are especially popular. 
All-time favorites with young and old, HY pusiness CHARACTER 
these classics appeal particularly inlaws 
for their SHUGOR finger-gored ; Association | 
comfort and fit-ability, their 2 E>. Nae MDCT PO | 
clever, casual manner of mating ecrecie < 
up with whatever a man wears. 


SHUGOR has a happy habit of 
improving all footwear — style-wise, THOMAS 
comfort-wise, fitting-wise. ; & SONS 
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HUDSON e MASSACHUSETTS 
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SPECIALISTS SINCE 1864 IN THE ART OF WEAVING HIGH-GRADE 
ELASTIC SHOE GORING EXCLUSIVELY 
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